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In the context of the negative impact of the coronavirus pandemic, as a result of consistent 

measures taken to stabilize the consumer market, there is a steady increase in the mass of goods 

offered to the domestic market and expanding consumer choice. Investments for these purposes are 

increasing the economic capacity and technological potential of producers. As a result, the situation 

in the national market of the country is changing significantly and has a positive impact on the content 

of competition in the market. 

It is well known that a competitive environment and free competition are necessary for market 

relations to fully serve the well-being of the population and to demonstrate its advantages. Since 

market competition is expressed as a struggle for the acquisition and ownership of economic 

resources, from the outside, it almost always manifests itself as a struggle for consumer money, i.e., 

demand for a limited amount of solvency. Sellers are trying to outdo each other by offering better 

quality goods and services at lower prices, while buyers are offering higher prices. Payment for a 

product in practice determines the level of value of a product or service to society. In this case, the 

wealth or well-being of a producer depends on how valuable his product is to society. The place of a 

producer in society is determined by the buyer ( consumer) of the product he produces. The role of 

consumers in the market remains key, as it is they who, by voting in soums, economically approve or 

reject the expansion of this or that type of production activity. 

For an business entity, the economic result, the amount of profit, is not only the purpose of 

production, but also, in essence, an indicator of competitiveness. The competitiveness of a producer 

is determined by the fact that he can sell his product at the maximum price in the market, in addition 

to what he produces, and thus retain the ability to produce. The concept of competition is applied in 

the economic sense to individual firms, as well as to entire countries, as well as to different models 

and concepts of economic development. It is important to keep in mind that competitiveness begins 

with the enterprise, market participants, competing companies or individuals, and their ability to 

provide better conditions for themselves. 

Competition is the broad emergence of economic relations. At the heart of competition is the 

freedom to decide on the use of resources, that is, first of all, the freedom of entrepreneurship. The 
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entrepreneur decides independently what, how much and how to produce. In doing so, it assumes full 

economic responsibility for the consequences of the decisions taken. The advantage in the 

competitive process is formed entirely by the freedom of choice of individuals who have the best 

ideas or try to better serve the market by offering better opportunities. Whether or not such 

opportunities are scarce, any voluntary obstacle in the way of the market is a limitation of competition 

in the market process. 

Freedom of choice in a market economy implies that private ownership of resources takes 

precedence. The right of subjects to own and use property, including productive capital, should not 

only be declared but also guaranteed by the state. This means that free competition in the market 

implies that the country has a legal framework that meets the requirements of a market economy. In 

general, the creation and development of a competitive environment implies the regulation and 

development of property rights. It is also important to create a mechanism for the transfer of property 

rights from one person to another on the basis of market rules. This mechanism ensures the 

redistribution of resources from inefficient owners to efficient owners. 

market freedoms and free competition also applies to the consumer. The consumer moves 

independently in the market as a whole, and the options for using money depend only on his or her 

willingness and ability to pay. 

In a market economy and the conditions of free competition in it, private interests are the main 

motivating stimulus in the behavior of subjects. However, institutional barriers that limit the number 

of competitors may not allow entities to compete in the relevant sector of the market. This situation 

leaves a limited number of competitors in the market and leads to the appearance of monopoly. 

In order to have a place in the structure of the social division of labor, a participant in market 

relations must prove that he is able to better meet the needs of consumers than others. The social 

function of competition is to offer society the best designed goods and services in quantities that 

correspond to the structure of society's demand and at the level of available technologies. That is, free 

competition serves to form a trend of optimal allocation of resources. 

Freedom of private property and entrepreneurship allows everyone to take risks: commercial 

success, which corresponds to the share of more capable and successful economic agents, creates a 

strong incentive to find their own path to development. 

In market relations and free competition, entities will have a desire to meet their needs as 

much as possible at minimal cost, and their interests will inevitably lead to conflicts of interest. This 

situation can both serve the development of society and be an obstacle in its path. This means that the 

market mechanism will establish harmony in society only if it has appropriate legal rules and 

institutional structures that ensure free competition. 
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In particular, in the context of the negative impact of the coronavirus pandemic, the 

importance of legal regulation of economic relations is growing, as a result of which government 

intervention in the economy should increase. Of course, the role of the state in a market economy has 

nothing in common with the role it plays in an administrative-command economy. The state no longer 

assigns orders to manufacturers and sets deadlines for their execution. It influences the volume and 

structure of production and consumption of material goods by economic methods. In particular, the 

formation and maintenance of a competitive environment is becoming the most important function 

of the state in the market. The competitive environment is a system of economic relations in which 

each economic agent is not only obliged to prove his right to a share in the wealth of society, but also 

to have a place in the social structure of society, but also has the opportunity to do so. 

Manufacturers ’competition can take many forms. However, the external diversity of these 

forms certainly stems from two types of competition: internal competition in the network and cross-

sectoral competition. 

Internal competition in the industry is a struggle between enterprises belonging to the same 

industry to make production and sales more profitable. Individual costs for producing the same 

product in different manufacturers are not the same, it depends on the organization of production, 

staff qualifications, level of management, differences in marketing policy, and so on. Due to intra-

industry competition, the same market value and market price are set for the same goods. Despite the 

differences in the individual costs of each manufacturer, the same goods are valued equally by the 

buyer. As a value, only the costs necessary for the society, i.e., the costs that the buyer agrees to pay, 

emerge. 

There are two ways to gain a competitive advantage: 

- increase production and reduce unit costs as a result of the scale of production (leadership at 

lower costs); 

- focusing on product quality characteristics and offering consumers products that are not 

similar to competitors (product differentiation). 

Having a competitive advantage by reducing individual production costs allows a 

manufacturer to either reduce the cost of its product and thereby increase production or sell the 

product at the same price as the competitors and increase profits in both cases. Leadership at lower 

costs is, in essence, price-related competition, whereas standardization goods are intended to serve 

the entire market, while differentiation policies focus on modifying standard products. This is a non-

price competition. It takes better account of the social differences associated with consumption in 

society. The policy of differentiation is, first of all, the integration of specific consumer quality 

characteristics in the product. The decisive role in this is played by the quality of the product, its 

novelty, design, corporate style, packaging, service and so on. 
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market economy, demand can only be demand if it is solvent. At the same time, market 

saturation makes buyers more and more demanding in meeting their needs. Different requirements 

for product quality and value lead manufacturers to differentiate goods in response. 

Cross-sectoral competition arises due to differences in the timing of the conversion of funds 

invested as capital through the sale of products and differences in the structure of capital between 

industries in different sectors of the economy. Capital tends to be where the rate of return is higher. 

Cross-sectoral competition is a struggle between entrepreneurs operating in different sectors for more 

profitable placement of capital. It covers internal competition in the network and is its development. 

The main role in the formation of market price is played not only by the struggle between 

buyers and sellers, but also by the struggle between buyers when demand is higher than supply and 

the struggle between sellers when supply exceeds demand. As profits fall, so do profits. This occurs 

in industries where supply exceeds demand. It is logical to assume that it will be more profitable to 

invest capital in sectors where prices are rising as demand exceeds supply. As a result, capital flows 

from industries where there is a surplus of supply to industries where there is a shortage of goods and 

services. 

The adaptation of the direction of production activity to changing conditions is based on the 

fact that the income received for each type of elephant activity varies. Even simple support of the 

level of well-being achieved in an ever-changing environment requires some people to constantly 

change direction. Of course, this happens when the fee for one type of activity increases and decreases 

for the other. 

The ratio between supply and demand in different industries varies, firstly, with changes in 

the amount of capital used in them, and secondly, with changes in the structure of society's needs. As 

it strives for more profit, the entrepreneur reduces supply in industries where price is less profitable 

and increases it in industries where price allows more profit. Thus, through market competition, the 

structure of social production is constantly adapting to the structure of social needs. 

References: 

1. Арипов, О. А. (2019). СОЗДАНИЕ БЛАГОПРИЯТНОГО НАЛОГОВОГО КЛИМАТА ДЛЯ 

МАЛОГО БИЗНЕСА И ЧАСТНОГО ПРЕДПРИНИМАТЕЛЬСТВА В УЗБЕКИСТАНЕ. 

In АКТУАЛЬНЫЕ ВОПРОСЫ СОВЕРШЕНСТВОВАНИЯ БУХГАЛТЕРСКОГО УЧЕТА, 

СТАТИСТИКИ И НАЛОГООБЛОЖЕНИЯ ОРГАНИЗАЦИЙ (pp. 64-68). 

2. Арипов, О. А. (2018). ОСНОВНЫЕ КОМПОНЕНТЫ ФОРМИРОВАНИЯ ДЕЛОВОЙ 

СРЕДЫ И МАСШТАБНЫЕ РАЗВИТИЯ В ЭКОНОМИКЕ УЗБЕКИСТАН. 

In Региональные проблемы преобразования экономики: интеграционные процессы и 

механизмы формирования и социально-экономическая политика региона (pp. 121-123). 

3. Abdullayevich, A. O. (2021). Problems Of Agricultural Development In Uzbekistan. Design 

Engineering, 9724-9729. 



INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT,  

ENGINEERING AND SOCIAL SCIENCES 

ISSN: 2349-7793 Impact Factor: 6.876., Volume: 16 Issue: 04 in April 2022 

 

 
 
 

 
 

 
83 

ISSN 2349-7793  (online), Published by INTERNATIONAL JOURNAL OF RESEARCH IN 
COMMERCE, IT, ENGINEERING AND SOCIAL SCIENCES., 

 under Volume: 16 Issue: 04 in April-2022 
 https://www.gejournal.net/index.php/IJRCIESS 

Copyright (c) 2022 Author (s). This is an open-access article distributed under the terms of 
Creative Commons Attribution License (CC BY). To view a copy of this license, 

visit https://creativecommons.org/licenses/by/4.0/ 

 

4. Арипов, О. А. (2019). Структурные элементы деловой среды и их влияния на 

функционирования субъектов малого бизнеса и предпринимательства. Региональные 

проблемы преобразования экономики, (8 (106)). 

5. Aripov, O. A. (2019) "Development of small business and priate entrepreneurship and creating 

competent business environment for them," Economics and Innovative Technologies: Vol. 2019 

: No. 2 , Article 1. Available at: https://uzjournals.edu.uz/iqtisodiyot/vol2019/iss2/1 

6. Арипов Ойбек Абдуллаевич (2018). Ўзбекистонда ишбилармонлик муҳитини 

яхшилашдаги ташкилий-ҳуқуқий саъй-ҳаракатлар. Экономика и финансы (Узбекистан), 

(5), 18-25. 

7. Ogli, I. S. H., & Oglu, O. I. A. Peculiarities of the Development of Industrial Production in 

Namangan Region. Volume, 9, 544-547. 

8. Abdullayevich, A. O., & Abdullajanovich, U. T. (2021, December). DEVELOPMENT OF 

SMALL BUSINESS AND PRIVATE ENTREPRENEURSHIP IN UZBEKISTAN. 

In Conference Zone (pp. 123-128). 

9. Abdullajanovich, U. T. (2022, March). THE ROLE OF INDUSTRIAL ENTERPRISES IN THE 

DEVELOPMENT OF THE NATIONAL ECONOMY. In Conference Zone (pp. 271-276). 

10. Yakubovich, Y. A., & Sobirjon o’g’li, J. E. (2021, December). TAX POLICY AND WAYS TO 

IMPROVE IT. In Conference Zone (pp. 167-170). 

11. Ubaydullaev Toxirjon Abdullajanovich, & Ibrogimov Sherzodbek Halimjon ogli. (2021). THE 

MAIN DIRECTIONS OF DIVERSIFICATION OF EXPORTS OF INDUSTRIAL PRODUCTS 

ON THE BASIS OF LOCALIZATION. Galaxy International Interdisciplinary Research 

Journal, 9(12), 70–75. Retrieved from 

https://internationaljournals.co.in/index.php/giirj/article/view/623 More Citation Formats  

12. Xolmirzaev, U. A. (2020). Financial assets and improvements of their analysis. Экономика и 

социум, (1), 102-105. 

13. Khakimov, B., & Kholmirzayev, U. (2020). IMPROVING CASH ACCOUNTING AND 

ANALYSIS ON THE BASIS OF INTERNATIONAL EXPERIENCES. International Finance 

and Accounting, 2020(1), 18. 

14. Xolmirzaev, U. A., Juraev, E., & Jamgirova, G. I. (2021). APPROACH TO ACCOUNTING FOR 

FINANCIAL ASSETS IN THE ENTERPRISE IN ACCORDANCE WITH INTERNATIONAL 

STANDARDS. Интернаука, (21-5), 17-19. 

15. Gulshirin, J., & Abdulazizovich, X. U. B. (2022, March). INCREASING THE EFFICIENCY OF 

INVESTMENT IN THE DEVELOPMENT OF EXPORT DIVERSIFICATION IN THE 

REGION. In Conference Zone (pp. 277-281). 

16. Хакимов, Б., Талабоев, Х., & Холмирзаев, У. (2021). ВОПРОСЫ УЛУЧШЕНИЯ АНАЛИЗА 

ОБРАЩЕНИЯ ДОЛГОВОЙ ЗАДОЛЖЕННОСТИ В УСЛОВИЯХ 

НАПРАВЛЕНИЯ. Экономика и социум, (6-2), 441-446. 

17. Xolmirzaev, U., Juraev, E., & Axmadjonova, M. (2021). THE ROLE OF ACCOUNTING IN 

SMALL BUSINESS MANAGEMENT. Интернаука, (21-5), 20-22. 

18. Juraev, E., Xolmirzaev, U. A., & Rustamova, M. (2021). INCREASING THE EFFICIENCY OF 

REAL INVESTMENT IN THE CONDITIONS OF ECONOMIC LIBERATION. Интернаука, 

(21-5), 9-11. 

19. Sirojiddinov, I., Xolmirzaev, U., & Axmadjonova, M. (2021). THE NEED AND FACTORS TO 

ACCELERATE THE DEVELOPMENT OF PRIVATE ENTREPRENEURSHIP. Интернаука, 

(21-5), 14-16. 

https://uzjournals.edu.uz/iqtisodiyot/vol2019/iss2/1
https://internationaljournals.co.in/index.php/giirj/article/view/623


INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT,  

ENGINEERING AND SOCIAL SCIENCES 

ISSN: 2349-7793 Impact Factor: 6.876., Volume: 16 Issue: 04 in April 2022 

 

 
 
 

 
 

 
84 

ISSN 2349-7793  (online), Published by INTERNATIONAL JOURNAL OF RESEARCH IN 
COMMERCE, IT, ENGINEERING AND SOCIAL SCIENCES., 

 under Volume: 16 Issue: 04 in April-2022 
 https://www.gejournal.net/index.php/IJRCIESS 

Copyright (c) 2022 Author (s). This is an open-access article distributed under the terms of 
Creative Commons Attribution License (CC BY). To view a copy of this license, 

visit https://creativecommons.org/licenses/by/4.0/ 

 

20. Xolmirzayev, A. X. (2021). RISK FACTORS AND UNCERTAINTIES IN THE 

ECONOMY. Мировая наука, (2), 24-27. 

21. Холмирзаев, У. А. (2021, October). ҚИСҚА МУДДАТЛИ ҚИММАТЛИ ҚОҒОЗЛАРНИ 

АНАЛИТИК ҲИСОБИНИ ТАКОМИЛЛАШТИРИШ. In " ONLINE-CONFERENCES" 

PLATFORM (pp. 396-399). 

22. Juraev, E. S., & Xolmirzayev, U. A. (2019). Profits of housekeeping and its development. TRANS 

Asian Research Journals, 8(4). 

23. Abdurahmon, K., & Abdulazizovich, K. U. (2021, December). SOME ISSUES OF IMPROVING 

SECURITIES ACCOUNTING. In Conference Zone (pp. 129-132). 

24. Yuldashev, A. A., & Jurayev, E. S. (2018). DIRECTION OF DEVELOPMENT LOCAL TAX-

BUDGET POTENTIAL IN THE REGIONS. Теория и практика современной науки, (3), 111-

115. 

25. Juraev, E., & Juraeva, M. (2021). CURRENT ISSUES OF HIGHER EDUCATION SYSTEM 

DEVELOPMENT. Интернаука, (21-4), 62-63. 

26. Zayliyev, A. A., Jurayev, E. S., & Muxammadjonov, B. B. (2018). DISCLOSURE LINES OF 

CREATIVE FINANCIAL REPORTING OF TRADE BANKS. Теория и практика 

современной науки, (3), 120-122. 

27. Zayliyev, A. A., Jurayev, E. S., & Muxammadjonov, B. B. (2018). TARGETING OF PROJECT 

FINANCING AND MONITORING IN CREDIT TERRITORIES. Теория и практика 

современной науки, (3), 116-120. 

28. Juraev, E. S. (2017). World experience in lending to small businesses. High School. 

29. Жураев, Э. С. (2018). ЗАРУБЕЖНЫЙ ОПЫТ ПО ВЕДЕНИЮ ФИНАНСОВОЙ 

ПОЛИТИКИ ДЛЯ РАЗВИТИЯ МАЛОГО БИЗНЕСА. Экономика и социум, (11), 357-362. 

30. Juraev, E. S. (2018). Foreign experience in conducting financial policies for small business 

development. Economy and Society. 

31. Ботирова, Р. А., Сирожиддинов, И. К., & Жураев, Э. С. (2020). Поддержка и 

стимулирование инвестиционных процессов в экономике в условиях короновирусной 

пандемии. Экономика и социум, (5-1), 416-421. 

32. Juraev, E. S. (2020). INFLATION RISK. Мировая наука, (1), 29-33. 

33. Ходжибаева, И. В. (2020). Механизм государственного регулирование инвестиционной 

деятельности. Экономика и социум, (3), 563-565. 

34. Sirojiddinov, I., & Xodjibaeva, I. (2020). Features of the investment process in the economy in 

the conditions of the pandemic coronavirus. EPRA International Journal of Multidisciplinary 

Rescarch-Peer Revieved Journal. 

35. Isomukhamedov, A., & Sirojiddinov, I. (2022, January). DETERMINING AND ACCOUNTING 

FOR THE COST OF PRODUCTION IN SMALL BUSINESSES IN THE MANUFACTURING 

SECTOR. In Conference Zone (pp. 241-243). 

36. Ботирова, Р. А., & Сирожиддинов, И. К. (2017). Социальная направленность 

инвестиционных процессов в Узбекистане. Молодой ученый, (41), 38-39. 

37. Сирожиддинов, И. К., & Ботирова, Р. А. (2014). Стимулирование развития малого бизнеса 

и частного предпринимательства в Узбекистане. Молодой ученый, (6), 486-488. 

38. Ботирова, Р. А., & Сирожиддинов, И. К. (2015). Роль коммерческих банков в финансовом 

оздоровлении предприятий. Молодой ученый, (5), 245-246. 

39. Сирожиддинов, И. К., & Ботирова, Р. А. (2016). Ускоренное развитие промышленности-

основа структурных преобразований в экономике. Молодой ученый, (28), 546-548. 



INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT,  

ENGINEERING AND SOCIAL SCIENCES 

ISSN: 2349-7793 Impact Factor: 6.876., Volume: 16 Issue: 04 in April 2022 

 

 
 
 

 
 

 
85 

ISSN 2349-7793  (online), Published by INTERNATIONAL JOURNAL OF RESEARCH IN 
COMMERCE, IT, ENGINEERING AND SOCIAL SCIENCES., 

 under Volume: 16 Issue: 04 in April-2022 
 https://www.gejournal.net/index.php/IJRCIESS 

Copyright (c) 2022 Author (s). This is an open-access article distributed under the terms of 
Creative Commons Attribution License (CC BY). To view a copy of this license, 

visit https://creativecommons.org/licenses/by/4.0/ 

 

40. Сирожиддинов, И. К., & Ботирова, Р. А. (2016). Представление финансовой отчетности в 

соответствии с международными стандартами финансовой отчетности. Молодой ученый, 

(12), 1460-1461. 

41. Isakov, M. (2020). МИ Isakov Biznes-rejalashtirish 2019. Архив научных исследований, (22). 

42. Isakov, M. (2020). МИ Abdurahim Ortiqov, Musaxon Isakov. Industrial iqtisodiyot. O ‘quv 

qo‘llanma.-T. TDIU, 2019.  

43. Sharifjanovna, Q. M. (2021). Perpendicularity of a Straight Line to a Plane and a Plane to a 

Plane. International Journal of Innovative Analyses and Emerging Technology, 1(5), 70-71. 

44. Abduraximovich, U. M., & Sharifjanovna, Q. M. (2021). Methods of Using Graphic Programs in 

the Lessons of Descriptive Geometry. International Journal of Discoveries and Innovations in 

Applied Sciences, 1(6), 149-152. 

45. Комилов, С., & Козокова, М. (2015). Разработка вычислительного алгоритма решения 

гидродинамических задач управления процессами ПВ в неоднородных средах при условии 

использования этажной системы разработки. Молодой ученый, (11), 324-328. 

 

 


