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Abstract: President Sh.Mirziyoev's words during his visit to Fergana on May 13, 2022 and
his speech at the meeting with the regional activists are indicative of the improvement of the
clusters being built. Especially in the words of the leader of our country, "I don't need 4 people to
be rich, let the standard of living of the people increase', the final goal of the socio-economic
reforms being carried out in all spheres is clearly visible. Therefore, the main goal of introducing
clusters into our life is directly related to the improvement of the standard of living of our people,
elimination of unemployment and poverty.
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A few years ago, the "Bahodir Logon Textile" enterprise was established in the village of Logon,
Fergana district, in cooperation with foreign partners. The total cost of the project was 52.0 USD.
Currently, the enterprise is fully operational. In particular, foreign enterprises, including Trutzschler
(Germany), Rieter (Switzerland), Murata (Japan), Steinmann (Switzerland), Electro-Jet (Spain),
Temsan (Turkey), Rimtex (India), RozaP lastik (Turkey) ), Lupamat (Turkey), Astex (Turkey), Sieger
(India) imported machine tools were installed. Today, 860 workers are working at the enterprise in 4
shifts. Also, for this enterprise, a high-voltage 110/10 KV substation with a capacity of 16,000 kVA
is worth 16 billion from our own funds. was built for soum. Currently, the enterprise and the residents
of this area are using it.

We continued our activities in this direction and looked for opportunities to attract more
foreign investments. We can cite a number of practical examples of this idea: "VODIY SHOES"
enterprise was established in the village of Logon with German partners. Machine tools of the German
"Desma" company and European, especially Italian, companies were brought to the enterprise and
installed. The project cost of this enterprise is 8.5 mIn. The amount of US dollars was spent. Today,
895 workers are working in this enterprise. 6 mIn. A modern USD cotton processing plant has been
completed. 280 new jobs were created.

In 2021, the cotton-textile cluster of the Bahadir Logon Tekstil joint venture planted 32,800
tons of seeds on 5,210 hectares of land in Yozyovon district and 6,225 hectares of land in Kuva
district. 49,730 tons of cotton were grown in three districts in both clusters by sowing seeds on the
land area. The cotton raw material grown was fully processed in the cotton factory mentioned above.

In the above-mentioned May 13 dialogue with the activists, our head of state emphasized the
following: - They say that a friend speaks in vain. I'm on top of myself when it comes to organizing
clusters. Now we will increase the demand for them, if there is unemployment in the district where
the cluster is working, | will take away the land from such a cluster. Therefore, | demand that the
cluster invests in the development of the area where it works. Let the people think about whether the
cluster is getting rich because of this land. Therefore, as an experience of Fergana, we will establish
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this - in the case of unemployment, there will be a demand for clusters. We did not make this
requirement 5 years ago, because there was not a single organization with surplus funds in its account.
Neither could end the year with a profit. But now the situation has changed.

Under the words of our head of state, there are a number of criteria that will help the activity
of the clusters that are spreading throughout our republic to move forward in the right direction.
Inspired by these words, we have started the construction of a modern oil production plant together
with our Indian partners in order to provide employment to the youth of the village of Logan and the
surrounding area. According to our plan, if we launch this joint venture, the project cost of which is
more than 6.5 million USD, we will make a significant contribution to the creation of 210 new jobs.

Adhering to the old adage mentioned in one of our Mubarak Hadith Sharifs that everyone
should do good deeds every day, our team has always attached great importance to helping people in
need and charity work. For example, 73.0 billion soums are spent annually on charity work by our
enterprises. In particular, 8.4 billion soums for the renovation of the "Palace of Culture” in Manas
village, Dostlik district, Jizzakh region, 14 km to this village. 8.2 billion soums for the drawing of
drinking water, 19.0 billion soums for the reconstruction of the Palace of Culture in Gagarin,
Mirzachol district, 19.0 billion soums for the construction of the Khatira Square, 12.5 billion soums
for the drawing and commissioning of 20 km of drinking water networks, a total of 48.3 billion soums
spent.

At the same time, 750 million soums for the renovation of the Palace of Culture in Sukh
district of Fergana region; 5.7 billion soums for reconstruction and repair of Troitsk-Nikolsk Women's
Monastery in Chirchik city; 4.2 billion sums for the reconstruction of the Children's Rest House
belonging to the Mehribonlik House in the Chirchik district of the Tashkent region, 2.0 billion sums
for the repair works of the No. 1 orphanage in the city of Margilon, Fargona region; 500 million soms
were spent by our enterprises to pay the contract fees of low-income families and their children in
universities.

450.0 million will be given to 250 low-income families in Kuva district, 250 in Yozyovon
district, and 300 in Fargona district in connection with the outbreak of the pandemic coronavirus in
our republic. Soum worth of food products were delivered as a donation. A total of 486 million soms
was donated to the families who suffered losses as a result of the natural disaster in Sardoba district
of Syrdarya region. 5.7 billion soums were spent on the reconstruction of the shrine of Khoja Daniyor
in the city of Samarkand, and 7 hectares of the shrine's grounds were improved, and porches were
built in the national style. In addition, 200 thousand. Euro decorative trees were transferred. Recently,
a citizen Toychieva Gulnora Qurbanalievna, who came to our company to request financial assistance
for her child's operation in Lobnya, Russian Federation, was transferred in the amount of 9,000 US
dollars. Such good deeds are repeated every working day of our company.

In March 2021, work was organized in the territory of the 56-Avval electoral district in the
form of neighborhood, citizen and family, and residents' problems were studied by going door-to-
door in 19 neighborhoods within 11 municipal districts. In the course of the studies, along with the
study of the problems of the population, they were also visited in general education schools and pre-
school educational institutions, and their problems were studied. At the same time, 8 schools and 2
kindergartens were congratulated on the holiday of Navruz and given gifts. At the same time, the
activists of the neighborhood and the elderly dedicated people were also congratulated on the holiday
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and distributed the gifts of the deputy. During the studies, they got acquainted with the activities of
local entrepreneurs and provided them with the necessary advice and assistance.

Tolginboy Odilov, a businessman living in the territory of Kaptarkhana MFY, is one of the
new entrepreneurs. The working group of our team was satisfied with the work of the entrepreneur in
the cinderblock-shaped brick production workshops he organized.

Human dignity is known from the respect and attention shown to him. Every professional and
intelligent person who has worked effectively for many years in the labor team must be respected by
his teammates. While we were at school 47 in Logan village, we witnessed the retirement of 3 team
members. At the event observing the retirement of teachers such as Khamidakhon Ibragimova,
Tursunali Bakhromov and cleaner Sanobarkhan Nizomova, they were shown as an example to their
colleagues and were awarded with valuable gifts. Also, the mass protests organized for the purpose
of organizing beautification and greening works on the territory of neighborhoods, schools and
kindergartens, organizations, enterprises, once again demonstrated the life example of mutual
harmony, kindness and unity of labor teams.

Summarizing the above activities, we have established more than 20 construction, building
material production, textile, light industrial enterprises, cotton textile clusters in Fergana region and
other regions of our republic, and now they are operating efficiently. More than 8,000 new jobs were
created in these organizations-enterprises.

The company's multifaceted efforts to create new jobs, expand the production of industrial
products, further expand foreign investments, and improve reforms in the social sphere, sports,
tourism, and agriculture are bearing fruit together with our foreign partners.

In order to further expand the activities of our company and raise our multidisciplinary
activities to higher levels, in our opinion, it is appropriate to open a new higher education institution
named "Cluster and Innovative Technologies University" in the center of the city of Fergana.
Currently, cotton-textile, cocoon, beekeeping, pomegranate, viticulture, light industry, building
material production clusters are being established in our region. These clusters are currently working
in the ways and methods they have discovered and determined. These enterprises-organizations need
highly educated personnel and specialists who can work on the basis of modern requirements and are
sufficiently armed with scientific-theoretical and practical knowledge. In the higher educational
institutions of our region, there are enough professors, teachers and scientists who closely support the
training of these new personnel and specialists with their knowledge and skills. At the same time, we
will also train short-term specialists for the professions needed by the clusters, that is, tractors and
agricultural machines. We prepare high-educated personnel for working mechanics, in product
processing enterprises, that is, in cotton ginning plants, textile enterprises, as well as in vegetable oil
production enterprises.
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