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FACTORS INFLUENCING THE FUNCTIONING OF THE FOOD MARKET
(FOR EXAMPLE, FERGANA VALLEY)
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Annotation: Each region has its own food market because of its significant regional
differences in economic development, uneven natural and climatic conditions, and national labor
allocation and specialization. The formation and development of the Ferghana Valley food market is
influenced by macroeconomic factors that are characteristic of all regions of Uzbekistan, on the one
hand, and on the other. In this regard, it is important to systematically study the peculiarities of the
food market in the Ferghana Valley by the causes and nature of the emergence.

In the regional food market study, the evaluation of the various factors that may have an
impact on the market situation may be the starting point for decision-making in certain regions. At
the same time, it is not advisable to introduce a single model of agrarian reform for all regions without
considering the political, natural and socio-economic conditions.

To date, the regional policy of Uzbekistan pays special attention to the Ferghana Valley
regions. In particular, acceleration of market relations in agrarian sector and development of small
business and private entrepreneurship, improvement of land reclamation, development of regional
industrial potential, cluster development of fruit and vegetable production, development of scientific
and practical potential in agriculture, social and economic development of the region. Many
government decisions are being made and measures are being taken.

These measures have allowed diversification to reduce the dependence on raw materials, the
development of high-value added industries and the development of high-tech industries, the creation
of favorable conditions for economic growth, and the reduction of regional disproportions in regional
investment and socio-economic development. .

At the center of the natural factors analysis is the surface structure, which affects the economic
potential of the region. This is because, according to the terrestrial structure, natural resources -
climate, land and water - are formed, which, in turn, promotes the development of agriculture and the
food industry. In addition, the cost, prices, and production of food products depend on the region's
natural resources. Regional disparities in economic development occur at the level of natural
resources development.

Regional differences in natural resources and opportunities for their development can be
observed in the economic potential of the Ferghana Valley. Therefore, it is necessary to evaluate
natural resources from the point of view of economic conditions in determining the direction of
regional specialization aimed at increasing the volume of food production.

As a rule, the territorial arrangement of the use of natural resources is formed in the interests
of the population. Therefore, demographic characteristics should be taken into account, along with
the natural conditions of land use. This is because the scarcity of land resources naturally leads to the
reduction of per capita arable land. Apart from the cost of developing new lands, the productivity is
not high. It is necessary to develop such measures as the structure and composition of land resources,
the evaluation of land use efficiency.
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It is well known that the food market should first and foremost address the socio-economic
problems. Expanding the size and quality of the food market is directly dependent on the demand of
the population and the level of economic development. In this regard, the development of the food
market is focused on the welfare of the population.

Irrigated agriculture plays a key role in the population of the Fergana Valley. Therefore,
reproduction and employment are the basis for a thorough study of the socio-economic factors
affecting the food market. The combined economy of the region also depends on the population.

The production of potatoes, vegetables and fruits in the Ferghana Valley is economically
feasible. In terms of regions, Andijan region has a well-developed network of grain, potatoes,
vegetables and high-yield fruit. In the Namangan region, potatoes and fruits are economically
developed, while in the Fergana region only the fruit-and-vegetable sector is economically integrated.
This integration index gives an opportunity to analyze production capacities based on population.
This approach is important in the establishment of specialized food production zones, development
of scientific and practical proposals for the concentration of agricultural and food industries in
favorable zones. Based on the foregoing, this article analyzes the political, natural and socio-
economic factors that affect the food markets of the Ferghana Valley. Analysis of political factors
analyzes measures aimed at strengthening economic security. Natural factors were assessed in terms
of economic conditions. Areas related to socio-economic factors are scientifically sound.

Keywords: food market, region, political factors, natural factors, socio-economic factors,
population, labor resources, concentration.

Introduction

Market relations determine the main parameters of development of economic sectors and
social sphere. This is because the task of connecting different interests is carried out by the market.
And the food market is characterized by a number of features. This is due to the dependence of the
food-production-consumption system on natural, biological, physiological and socio-economic
processes. Accordingly, an increase in total production is also a complex problem, which is
determined by differences in the climatic conditions, agro-resource potential and economic
development of the regions.

In this regard, the President of the Republic of Uzbekistan Sh.Mirziyoev noted that “... it is
necessary to pay special attention to the solution of the problem of food security and the establishment
of strict control over the production of genetically modified products. The growing number of
imported fruit and vegetable products in the domestic market in recent years should certainly alert us.
To prevent this, first of all we need to restore the ancient varieties that have disappeared, to rational
and effective breeding work, to widely introduce scientific achievements and innovations in the field.
[1]

At the same time, each region has its own food market due to its significant regional
differences in economic development, uneven natural and climatic conditions, and national labor
allocation and specialization. The formation and development of the Ferghana Valley food market is
influenced by macroeconomic factors that are characteristic of all regions of Uzbekistan, on the one
hand, and on the other. In this regard, it is important to systematically study the peculiarities of the
food market in the Ferghana Valley by the causes and nature of the emergence.
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Literature Review

The analysis of factors affecting the food market can be traced to the studies of foreign
countries, the Food and Agriculture Organization of the United Nations, the CIS countries and
Uzbekistan.

In the United States, political factors affecting the food market are explained by the
environment and consumer safety. Economic factors include changes in income and transportation
costs. Social factors take into account the health of the rural and urban population, as healthy lifestyles
represent the growing demand for food. Technological factors are expected to achieve efficiency
through the mechanization and development of food production. Environmental factors only focus
on climate change. Under the influence of legal factors, the US Department of Agriculture plays a
key role in regulating, monitoring and evaluating food sales [2].

Studies in European countries have explored the risks associated with climate change, water
scarcity and civilization, and the social, demographic, and technological trends as factors affecting
the functioning of the food market [3]. It also addresses the risk factors in food production [4].

The UN Food and Agriculture Organization's research is also important, and along with the
foregoing trends, gender factors (inequalities in men and women in agricultural land can threaten
national food security) [5].

Research in the Russian Federation has divided the factors that influence the functioning of
the food market. In particular, factors such as economic growth, impact on demand, determining the
interaction of supply and demand, regulating, resource allocation, institutional and leading, natural,
climatic, social, economic and scientific-technical factors have been studied [6]. Some studies have
interpreted the factors affecting the food market as infrastructure support [7]. Attention is also given
to the factors influencing the innovative development of the food market. At the same time, natural
resources, scientific potential, large regional markets, production of environmentally friendly food
and possibilities for transition to a market economy have been studied [8].

Studies conducted in Uzbekistan have examined the natural, economic, organizational, legal,
organizational, technical and technological factors influencing the competitiveness of the food market
[9]. It also considers the internal, external and mixed factors of competitiveness [10]. Natural, labor,
technological and investment resources and infrastructure have been studied as factor conditions in
terms of developing a competitive environment in food production [11]. Factors influencing the
development of the regional food market are grouped into economic, scientific, technical, social and
natural-climatic groups [12].

In general, the analysis of the scientific literature is based on:

- The analysis of factors affecting the food market in the research areas of foreign countries
and the UN Food and Agriculture Organization is often combined with globalization;

- The peculiarities of the research conducted in the Russian Federation are that the factors
affecting the food market are divided into many groups and analyzed in terms of their transition to a
market economy

- The analysis of natural, social, economic and other factors in the research by scientists of the
Republic of Uzbekistan is aimed at ensuring competitiveness.

In the above studies, the change in natural resources under the influence of political factors
and the constraints on access to natural resources are poorly understood. In particular, the study of
social factors has different dimensions, and in some cases, only demographic processes are analyzed.
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In our opinion, the study of social factors is not limited to the analysis of population and labor
force. Demographic research is conducted from the point of view of territorial organization of
production. This reflects market demand, on the one hand, and the economic potential of the region
on the other. At the same time, social factors are studied in the system of "population - labor resources
- economic potential” or are called socio-economic factors.

Reserch Methodology

In this work, a multivariate hierarchical classification method was used to evaluate the
effectiveness of the food market. The natural and economic potential and production capacities of the
Ferghana Valley regions were analyzed by population. Existing food production zones were
compared using the principle of "relative convenience”. An index has been formed that allows for a
comprehensive assessment of the scope of integration. The current socio-economic burden of food
production has been identified. As a result, it is possible to analyze complex political, natural, socio-
economic factors directly and indirectly associated with food production.

Analysis and results

In the regional food market study, the assessment of the various factors that may have an
impact on the market situation is likely to be the starting point for decision-making in certain
regions. At the same time, it is not advisable to introduce a single model of agrarian reform for all
regions without considering the political, natural and socio-economic conditions.

Political factors. The Republic of Uzbekistan recognizes the sovereignty of other
states and respects their inviolability of borders and borders. In turn, it provides a cooperative
relationship with other countries in addressing living, economic, cultural, fantasy, global
environmental problems. In order to achieve these goals, special attention was given to the priority
areas of regional policy of the country - to ensure internal stability, correct division of labor,
elimination of differences at the interregional level of social and economic development. Food
security and transportation independence were necessary during this period, and the following
urgent measures were taken in the Ferghana Valley:

The Cabinet of Ministers Resolution 1994 "On the introduction of the Dutch technology of
potato cultivation” was adopted in order to use the Dutch breed of seed and the comprehensive
technology of potato cultivation according to the Dutch technology [14]. At the same time, the
integrated technology of potato cultivation was deployed in the farms of Andijan, Namangan and
Ferghana regions and the seed base was developed.

Magsadida With a view to ensuring food security and establishing a stable seed base for
cereals, the Resolution of the Cabinet of Ministers of 1996 “On Establishment of Crop Seeds in
Andijan Region” was adopted [15]. At the same time work on the development of high technology
of grain yield, creation of new and disease-resistant varieties of cereal crops was organized.

Reconstruction of the wharf was completed and in 2000 the transport infrastructure meeting
international standards was formed. Commissioning of the Angren-Pap electrified railway line in
2016 will connect the Fergana Valley with other regions of Uzbekistan and create a unified
national railway system.

To date, the regional policy of Uzbekistan pays special attention to the Ferghana Valley
regions. These include accelerating market relations in the agricultural sector and developing small
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business and private entrepreneurship [16], improving land reclamation [17], enhancing the
industrial potential of the region [18], developing clusters in fruit and vegetable production [19],
and developing scientific and practical activities in agriculture. Many government decisions are
being made and measures are being taken to develop the capacity [20], the socio-economic
development of the region and the welfare of the population.

These measures have allowed diversification to reduce the dependence on raw materials,
the development of high-value added industries and the development of high-tech industries, the
creation of favorable conditions for economic growth, and the reduction of regional disproportions
in regional investment and socio-economic development. . As a result, the Ferghana Valley
accounts for 17.3% of Uzbekistan's gross domestic product, 19.9% of industry, 26.4% of gross
agricultural output, 25.1% of grain production, 30.0% of potatoes, 32.4% of vegetable production
and 43.0% of fruit production. shares. Of course, the results are dependent on the region's natural
resources, which is reflected in the regional policy of the state.

At the center of the natural factors analysis is the surface structure, which affects the economic
potential of the region. This is because, according to the terrestrial structure, natural resources -
climate, land and water - are formed, which, in turn, promotes the development of agriculture and the
food industry. In addition, the cost, prices, and production of food products depend on the region's
natural resources. Regional disparities in economic development occur at the level of natural
resources development.

The surface structure of the Fergana Valley slopes from the surrounding mountains to the
center or rises from the center to the plain-hill-mountain system. There is no highland south in
Uzbekistan. The mountainous area is 0.22 thousand km2 in the south and 0.02 thousand km2 in the
south-east. In the north, a plain-hill-mountain system is fully formed. The hills are covered by semi-
arcades, and can be divided into northern and southern hills. The main part of the plain is located on
the left bank of the Syrdarya river.

The total area of the Fergana Valley in Uzbekistan is 7.25 thousand km 2, the hill is 6.96
thousand km2, the Adyr shale is 2.99 thousand km2, the mountain is 0.64 thousand km2, and the
mountain region is 0.56 thousand km. Is .2. In general, the surface structure of the Ferghana Valley
is positively assessed for the location of agriculture and processing industry. The division into
administrative regions reveals the problem of reducing production costs, pricing and ensuring a
dynamic market balance. The surface structure of the Fergana Valley is administratively distributed.
The total area of the Andizhan area is 45.7%, the hill is 15.7%, the hill is 38.1% and the mountainous
area is 0.5%. On the total land area of Fergana region, the plains occupy 50.9%, the hill 32.8%, the
hilltop 13.0% and the mountainous area 3.3%. The surface structure of the Namangan region is
uneven. The right bank of the Syrdarya river rises through a narrow and steep hill system. The area
of the region is 6.04 thousand km2 or 81.2%, and the plain is only 0.49 thousand km2. The main
plains are on the Naryn River and the left bank of the Syrdarya river. Uchkurgan (0.29 thous. Km 2)
and Naryn (0.21 thous. Km 2) on the left bank of the Naryn River, in the lowlands and Mingbulak
(0.74 thous. Km 2) on the left bank of the Syrdarya River, with a small portion of Pop district ( 0.16
thous. Km 2) or 1.89 thous. Km. On the total land area of Namangan region, the plain is 25.4%, the
hill 54.8%, the hill 6.9%, the mountainous 5.4%, and the mountain area 7.5% (Table 1).

Table 1
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Surface structure of the Fergana Valley regions !
In the photo, the total land area is thousands of kilometers.?
Percentage in mahraj, relative to total land area

Including

. . Fergana . The
Ne | The region Valley Andijan Namangan Fergana
region area region
. Flatness 7.25 1,92 1,89 3,44
39,4 45,7 25,4 50,9
, | AdIr 6,96 0,66 4,08 2,22
37,8 15,7 54,8 32,8
; Admiralty 2.99 1,6 0,51 0,88
16,3 38,1 6,9 13,0
A It took a mountain 0,64 0,02 0,4 0,22
3,5 0,5 5,4 3,3
c Mountain 0,56 0 0,56 0
3,0 0 7,5 0
Total 18,4 4,2 7,44 6,76
100 100 100 100

The analysis shows that the high share of hills in the regions led to a decrease in agricultural
production. As mentioned above, the share of hills in Andijan is 15.7%, in Ferghana 32.8% and in
Namangan the highest is 54.8%. Aggregate agricultural output in Ferghana Valley The share of
Andijan region is 41.2%, Namangan 27.6% and Ferghana 31.1%.

The above analyzes provide a scientific justification for the regional differences in natural
resources and the potential for development, affecting the economic potential of the Ferghana Valley
regions. Therefore, it is necessary to evaluate natural resources from the point of view of economic
conditions in determining the direction of regional specialization aimed at increasing the volume of
food production.

The total area of irrigated land in the Ferghana Valley is 764.6 thousand hectares, Andijan
region - 232.8 thousand hectares, Namangan - 234.9 thousand hectares, and Fergana region - 296.9
thousand hectares. In the Fergana Valley cadastral groups do not have bad land and most of the

1 https://www.google.com/maps/@40.8036628,71.3591798,8.76z/data=!5m1!1e4?hl=ru The data is based on.
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irrigated soils are below average (118.8 thousand hectares), moderate land (330,500 hectares), good
land (282.9 thousand hectares) and best land (32, 12 thousand hectares). In the regional context, the
land with a score of 21-40 bonuses is very small in Andijan, while the Namangan region has a high
score of 81-100 points. On average, Andijan has 57.5 points, Namangan 60 points and Ferghana 56
points. Land of the Republic of Uzbekistan with a score of 91-100 bonuses is 2.0 thousand hectares,
most of which (1.82 thousand hectares or 91.0%) are located in the Fergana Valley. In general, the
average score for the Fergana Valley is 57.8 points, which is higher than the average for the Republic
of Uzbekistan (Table 2).

Table 2
Irrigated lands of Fergana valley and its quality assessment
(2018 hectares)?

Including
Cadastral Bonity |\ pekistan | FEr9ana Andijan | The Fergana
groups Ball Valley region Namangan | region
area
0-10 0 0 0 0 0
Bad land 11-20 0,5 0 0 0 0
Total 0,5 0 0 0 0
21-30 69,1 10,9 0,8 4,6 55
Below
average 31-40 588,0 107,9 22,3 41,1 44,5
Total 657,1 118,8 23,1 45,7 50,0
41-50 1094,4 179,8 51,6 48,8 79,4
Average land | 51-60 853,3 150,7 52,8 39,3 58,6
Total 1947,7 330,5 104,4 88,1 138,0
Good 61-70 718,5 183,4 62,7 46,5 74,2
husbands 71-80 272,7 99,5 36,6 33,6 29,3
Total 991,2 282,9 99,3 80,1 103,5
Best 81-90 71,1 30,3 5,8 19,2 53
husbands 91-100 2,0 1,82 0,07 1,7 0,05
Total 73,1 32,12 5,87 20,9 5,35
Total land 3669,6 764,6 232,8 234,9 296,9
The average bonitet 55 578 575 60 56
score

It is well known that land resources have a permanent, unchanging order of dispersion or
territorial dispersion. Accordingly, agriculture and the food industry will be located and areas of
specialization in the existing regions will be identified. However, the land resources of the Ferghana
Valley vary considerably and are unique in Uzbekistan. This situation can be observed not only in
the region, but also in some administrative districts. This is because soil, water and climatic conditions

2 The State Committee on Land Resources, Geodesy, Cartography and State Cadastre of the Republic of Uzbekistan.
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are dependent on surface structure and directly affect crop yields. In particular, the yield of wheat,
vegetables and fruits in Andijan region is very high. The highest fruit and vegetable productivity is
the highest not only in the valley, but also in the country. In the Fergana region, high yields of potatoes
and grapes are preserved and are the second largest crop of wheat, vegetables and fruits after Andijan.
Only high yields of melons can be observed in Namangan region.

As a rule, the territorial organization of land use is formed on the basis of the interests of the
population. In addition to the natural conditions of land use in the Fergana Valley, demographic
characteristics should also be considered. This is because the scarcity of land resources naturally leads
to the reduction of per capita arable land. Apart from the cost of developing new lands, the
productivity is not high. It is necessary to develop such measures as the structure and composition of
land resources, the evaluation of land use efficiency.

Socio-economic factors. The food market should first and foremost address the socio-
economic problems. Expanding the size and quality of the food market is directly dependent on the
demand of the population and the level of economic development. In this regard, the development of
the food market is focused on the welfare of the population.

Irrigated agriculture plays a key role in the population of the Fergana Valley. Therefore,
reproduction and employment are the basis for a thorough study of the socio-economic factors
affecting the food market. The combined economy of the region also depends on the population.

The demographic development of the Ferghana Valley is characterized by a number of
features. First of all, there is a high population growth rate, but there is some variation in the regions
depending on the level of socio-economic development. In particular, in Fergana region the
population and growth rates are higher than in Andijan and Namangan regions. In 1990-2000, the
population increased by 472,500 in Andijan, by 401,400 in Namangan, and by 482,900 in Fergana,
and by 394,400, 373,200, and 453,900, respectively, in 2010-2018. In the Ferghana Valley, the
average population is 1.3-1.4 million. per capita (Table 3).

Table 3
Dynamics of Fergana Valley Population Growth (thous. Persons)®
Growth rate
2000 In 2010 | In 2023
compared | compared | compared
to 1990 | to 2000 to 2010

The region 1990 2000 2010 2023

Andijan 1789,0 [2216,5 |2672,3 |3066,7 [427,5 455,8 394,4
Namangan 1551,8 [1953,2 |2379,5 |2752,7 (4014 426,3 373,2
Fergana 22146 |2697,5 |3229,2 |[3683,1 |4829 531,7 453,9
Fergana

5555,4 |6867,2 |[8281,0 |9502,5 [1311,8 1413,8 1221,5

Valley

3 Based on data from the State Statistics Committee of the Republic of Uzbekistan

ISSN 2319-2836 (online), Published by
ASIA PACIFIC JOURNAL OF MARKETING & MANAGEMENT REVIEW.,,
8 under Volume: 12 Issue: 08 in August-2023
https:// www.gejournal.net/ index.php/APJMMR

Copyright (c) 2023 Author (s). This is an open-access article distributed under the terms of
Creative Commons Attribution License (CC BY). To view a copy of this license,
visit https://creativecommons.org/licenses/by/4.0/




ASIA PACIFIC JOURNAL OF MARKETING & MANAGEMENT REVIEW
ISSN: 2319-2836
IMPACT FACTOR: 7.603
Vol 12, Issue 08, 2023

iRic

There is also a steady increase in the proportion of working-age population in line with the
demographic process. The labor resources amounted to 2,738.5 thousand people in 1990, 3431,800
people in 2000, 4736,000 people in 2010 and 5,302,800 in 2023. The growth rate of labor resources
was 693,300 people in 1990-2000, the highest in 2000-2010 was 1304,200 people and in 2010-2023
it was 566,800 people (Table 4).

Table 4
Dynamics of labor resources growth in the Fergana Valley
(thousand)*
Growth rate
Theregion | 1990 | 2000 |2010 |2023 | 2000 In 2010 In 2023
compared | compared | compared
to 1990 to 2000 to 2010
Andijan 897,5 | 1140,3 | 1561,2 |1722,2 |242,8 420,9 161,0
Namangan 746,3 |961,0 |1350,6 |1549,5 |214,7 389,6 198,9
Fergana 1094,7 | 1330,5 | 1824,2 | 2031,1 | 235,8 493,7 206,9
\F/Zrlfjeay”a 2738,5 | 3431,8 | 4736,0 | 5302,8 | 6933 1304,2 566,8

These processes can be explained for several reasons. In particular, radical economic and
industrial reforms in the 1960s and 1970s created certain conditions for the population growth. The
demographic policies that have been implemented since the early 1970s on the scale of the former
Soviet Union have given a powerful impetus to population growth. Between 1980 and 1990, the
overall trend of birth rates and population growth continued. In 1980 the number of births per 1,000
people was 33.7 and in 1990 it was 34.6. 38-39]. The number of births decreased from 201.0 thousand
in 1991 to 135,900 in 2001. The natural increase of the population was 166,300 people in 1991, and
in 2001 it fell to 101,700. [21] This process is closely linked to the separation of the former Soviet
Union into independent states in 1991 and the intensification of interstate migration, the return of
deported peoples in 1991-1996 and the socio-economic difficulties on the other. Consequently, high
rates of birth rates in the 1980s and 1990s have had their impact on 2000-2010, or higher labor
resources have been observed. The decline in the number of births from 1990 to 2000 is closely linked
to the 2010-2018 labor force.

The demographic analysis of the Ferghana Valley reveals the economic integration of the
regions. In particular, integration determines the degree of development of a particular network. This
is calculated by the ratio of the sector's share to the population and represents the economic inclusion
index. For example, the share of Fergana Valley in vegetable production in the Republic of
Uzbekistan is 32.4% and 28.6% of the population. The ratio of these indicators is 1.13. Therefore, if
the index is greater than 1, this industry is economically feasible (Table 5).

Table 5
Consolidation Index for the Ferghana Valley Regions (2023)°

4 Based on data from the State Statistics Committee of the Republic of Uzbekistan.
5> Based on data from the State Statistics Committee of the Republic of Uzbekistan
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Including
Fergana .. The
Ne | Product Type Valley An(_zluan Namangan Fergana
region region
area
Don
1 0.88 1,00 0.88 0.77
Potatoes
2 1.05 1.28 1,06 0.84
3 Vegetables
113 174 0,94 0,78
Melons
4 0,49 0,77 0.46 0,30
Fruits
5 1,50 239 1,16 1,03
Grapes
6 P 0.74 0,53 0.83 0.84
7 Meat is alive
0.65 0.65 0,70 0,62
Milk
8 0.87 0,96 078 0.87
Eqgs
9 99 0.77 091 0,87 0,59

The production of potatoes, vegetables and fruits in the Ferghana Valley is economically
feasible. In terms of regions, Andijan region has a well-developed network of grain, potatoes,
vegetables and high-yield fruit. In the Namangan region, potatoes and fruits are economically
developed, while in the Fergana region only the fruit-and-vegetable sector is economically integrated.
This integration index gives an opportunity to analyze production capacities based on population.
This approach is important in the establishment of specialized food production zones, development
of scientific and practical proposals for the concentration of agricultural and food industries in
favorable zones.

In general, the analysis of factors affecting the Ferghana Valley food market is based on the
following socio-economic results:

- Fergana Valley has its own natural and historical-traditional advantages in terms of food
production. The share of mountains in the Fergana Valley region of Uzbekistan is lower than in
Kyrgyzstan or Tajikistan, but a significant part of the region is mountainous areas, where agricultural
production is predominantly food;

- Rail transport should play an important role in modern logistics systems of the Fergana
Valley. High density of railways in the Fergana Valley. However, it is advisable to bring the railways
closer to large enterprises and consignors;

- The climatic conditions of the Fergana Valley allow us to produce the main products offered
in the food market. The main resource of agricultural commodity producers consists of irrigated land;

- Although cotton and wheat occupy the bulk of land resources, vegetable and fruit production
(especially intensive orchards) is growing rapidly as a result of growing demand for food in demand
in foreign markets;
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- The birth rate represents an increase in the population, on the one hand, and a greater impact
on employment on the other. Because women are temporarily out of the labor force. Therefore, high
fertility rates in the Ferghana Valley are one of the main factors affecting women's employment;

- High share of the agricultural sector in the regional economy results in a high dependence
of labor resources on natural factors. Adverse weather conditions adversely affect agricultural output,
leading to inadequate food industries and reduced workforce. High seasonal unemployment in rural
areas of the Ferghana Valley is also closely related to natural conditions;

- The capacity of the regional food market in the Ferghana Valley is increasing year by year.
The market is expanding on both demand and supply. Where market demand is associated with higher
incomes and faster development of processing enterprises, market demand is driven by recent years
in agrarian sector, along with support for farming and dehkan farms;

- At present, the processing capacity of agricultural products is underdeveloped, and many
new enterprises are being established, but there is a clear need for further work.

Conclusion/Recommendations

Based on the analysis of the factors affecting the Fergana Valley food market, the following
scientific and practical conclusions can be drawn:

- the food market has a significant impact on the state of the economy and the social stability
of society. In this regard, the study of the trends in the food market will be developed on the basis of
a study of the factor linkages;

- The composition of the factors and their proportions at the regional level varies significantly.
Political, natural and socio-economic factors are strongly influenced by the effectiveness of the
regional food market;

- analysis of the overall economic situation, the access to natural resources and the number of
population in the regional food market, as a result of public policy, can assess the real situation in the
regional food market.

It is advisable to implement the following measures to develop food markets in the Ferghana
Valley:

- location in favorable zones of agriculture and food industry. This will result in industrial
development, reduced labor costs, mechanized harvesting, loss of production and lower sales costs;

- establishment of special zones for production of certain types of food products;

- targeted use of natural resources in the establishment of specialized food production zones;

- Identification of regional factors and structural disproportions limiting the volume of food
production;

- identifying potential reserves of food production;

- Evaluation of the scale of regional integration and the degree of accessibility of the general
specialization of the region;

- Creation of regional cluster of food production and improvement of its structure on the basis
of population and projections.

REFERENCES

ISSN 2319-2836 (online), Published by
ASIA PACIFIC JOURNAL OF MARKETING & MANAGEMENT REVIEW.,,
11 under Volume: 12 Issue: 08 in August-2023
https:// www.gejournal.net/ index.php/APJMMR

Copyright (c) 2023 Author (s). This is an open-access article distributed under the terms of
Creative Commons Attribution License (CC BY). To view a copy of this license,
visit https://creativecommons.org/licenses/by/4.0/




ASIA PACIFIC JOURNAL OF MARKETING & MANAGEMENT REVIEW
ISSN: 2319-2836
IMPACT FACTOR: 7.603
Vol 12, Issue 08, 2023

iRic

1. Bulturbayevich, M. B., & Sharifjanovich, Q. T. (2023). PROBLEMS OF RISK
MANAGEMENT IN FARM ACTIVITIES. ASIA PACIFIC JOURNAL OF MARKETING &
MANAGEMENT REVIEW ISSN: 2319-2836 Impact Factor: 7.603, 12(05), 31-39.

2. Bulturbayevich, M. B., Abduvafoevna, M. M., & Murathodjaevna, S. F. (2023).
IMPROVEMENT OF MODERN ENERGY INDUSTRIES IN THE CONDITIONS OF DIGITAL
ECONOMY. ASIA PACIFIC JOURNAL OF MARKETING & MANAGEMENT REVIEW ISSN:
2319-2836 Impact Factor: 7.603, 12(05), 1-8.

3. Bulturbayevich, M. B. (2023). Increase The Share Of The Population In The Economic
Sectors Through The Development Of Small Business And Private Entrepreneurship. Journal of
Survey in Fisheries Sciences, 10(2S), 2937-2943.

4. Bulturbayevich, M. B., & Sharifjanovich, Q. T. (2023). MANAGEMENT SYSTEMS
OF AGRICULTURAL PRODUCTS IN THE REPUBLIC OF UZBEKISTAN. INTERNATIONAL
JOURNAL OF RESEARCH IN COMMERCE, IT, ENGINEERING AND SOCIAL SCIENCES ISSN:
2349-7793 Impact Factor: 6.876, 17(01), 1-8.

5. Bulturbayevich, M. B. (2022). The Role Of Small Business Entities In The
Development Of The Republic Of Uzbekistan. INTERNATIONAL JOURNAL OF RESEARCH IN
COMMERCE, IT, ENGINEERING AND SOCIAL SCIENCES ISSN: 2349-7793 Impact Factor:
6.876, 16(11), 17-22.

6. Bulturbayevich, M. B., & Botir, G. (2022). THEORETICAL FOUNDATIONS OF
SMALL BUSINESS AND PRIVATE ENTREPRENEURSHIP. INTERNATIONAL JOURNAL OF
SOCIAL SCIENCE & INTERDISCIPLINARY RESEARCH ISSN: 2277-3630 Impact factor:
7.429, 11(09), 44-47.

7. Bulturbayevich, M. B., & Abduvafoyevna, M. M. (2022). Development of
Methodology for Managing the Activities of Vertically Integrated Industrial
Enterprises. INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT, ENGINEERING
AND SOCIAL SCIENCES ISSN: 2349-7793 Impact Factor: 6.876, 16(06), 95-105.

8. Bulturbayevich, M. B., & Abdulkholik, 1. (2022). THE STATISTICAL NATURE OF
ECONOMIC DATA. American Journal of Interdisciplinary Research and Development, 5, 86-93.

Q. Bulturbayevich, M. B., & Abdulkholik, 1. (2022, June). SELECTION OF
DEPENDENT AND UNRELATED VARIABLES. In Conference Zone (pp. 38-41).

10. Bulturbayevich, M. B., & Baxromovna, B. L. (2022, June). Application of nonlinear
regression models. In Conference Zone (pp. 299-303).

11. Bulturbayevich, M. B., & Baxromovna, B. L. (2022). Individual and market demand.
reverse demand function. INTERNATIONAL JOURNAL OF SOCIAL SCIENCE &
INTERDISCIPLINARY RESEARCH ISSN: 2277-3630 Impact factor: 7.429, 11(05), 32-40.

12.  Bulturbayevich, M. B. (2022). TAXES AND THEIR TRANSFER. LOSS OF"
DEAD" CARGO WHEN TAXED. INTERNATIONAL JOURNAL OF SOCIAL SCIENCE &
INTERDISCIPLINARY RESEARCH ISSN: 2277-3630 Impact factor: 7.429, 11(05), 22-31.

13. Bulturbayevich, M. B., & Baxromovna, B. L. (2022). PRICING. LIMITED INCOME
LINES. ELASTICITY BY INCOME. INTERNATIONAL JOURNAL OF SOCIAL SCIENCE &
INTERDISCIPLINARY RESEARCH ISSN: 2277-3630 Impact factor: 7.429, 11(05), 41-50.

ISSN 2319-2836 (online), Published by
ASIA PACIFIC JOURNAL OF MARKETING & MANAGEMENT REVIEW.,,
12 under Volume: 12 Issue: 08 in August-2023
https:// www.gejournal.net/ index.php/APJMMR

Copyright (c) 2023 Author (s). This is an open-access article distributed under the terms of
Creative Commons Attribution License (CC BY). To view a copy of this license,
visit https://creativecommons.org/licenses/by/4.0/




ASIA PACIFIC JOURNAL OF MARKETING & MANAGEMENT REVIEW
ISSN: 2319-2836
IMPACT FACTOR: 7.603
Vol 12, Issue 08, 2023

iRic

14.  Bulturbayevich, M. B. (2022). In Private Entrepreneurship Employee Incentives
Issues. Asia Pacific Journal Of Marketing & Management Review Issn: 2319-2836 Impact Factor:
7.603, 11(04), 21-27.

15. Bulturbayevich, M. B. (2022). In Private Entrepreneurship Employee Incentives
Issues. Asia Pacific Journal Of Marketing & Management Review Issn: 2319-2836 Impact Factor:
7.603, 11(04), 21-27.

16. Bulturbayevich, M. B., Ikromjonovich, T. I., & Mahmudjon o0’g’li, H. N. (2021,
December). Types of competence. In Conference Zone (pp. 281-286).

17.  Bulturbayevich, M. B., & Ikromjonovich, T. I. (2021, December). THE ROLE OF
MANAGEMENT PSYCHOLOGY IN SOCIAL LIFE. In Conference Zone (pp. 265-267).

18.  Bulturbayevich, M. B., & Ikromjonovich, T. I. (2021, December). Requirements for
modern management personnel. In Conference Zone (pp. 260-264).

19.  Bulturbayevich, M. B., & Ikromjonovich, T. I. (2021, December). HISTORY OF THE
DEVELOPMENT OF MANAGEMENT THEORY AND PRACTICE. In Conference Zone (pp. 309-
312).

20.  Bulturbayevich, M. B., & Ikromjonovich, T. I. (2021, December). GENDER ISSUES
IN GOVERNANCE. In Conference Zone (pp. 277-280).

21. Bulturbayevich, M. B., lIkromjonovich, T. I, & Ismoiljon o’g’li, A. A. (2021,
December). MASTERY OF RHETORIC IN MANAGEMENT. In Conference Zone (pp. 287-291).

22. Batirovich, A. B., Yusufxonovich, K. P., & Bulturbayevich, M. B. (2021). Improving
the Efficiency of Management of Vertically Integrated Industrial Enterprises in the Management of
Innovative Activities of Enterprises. Design Engineering, 10605-10618.

23.  Tursunalievich, A. Z., & Rahmat, A. (2021). Challenges In Developing A Digital
Educational Environment. Aksara: Jurnal llmu Pendidikan Nonformal, 7(2), 247-254.

24.  Bulturbayevich, M. B. (2021). Development Of Innovative Activities Of Enterprises
On The Basis Of Vertical Integration Processes. Turkish Journal of Computer and Mathematics
Education (TURCOMAT), 12(10), 5020-5031.

25.  Tursunalievich, A. Z., Bulturbayevich, M. B., Ismatullayevich, S. I., Urayimovich, B.
0., & Yokubovna, Y. H. (2021). Use of Gravitation Models in the Development of Tourism and
Recreation. Annals of the Romanian Society for Cell Biology, 3124-3143.

26. Bulturbayevich, M. B., & Qobuljon, T. (2021, February). THE STATUS OF
DEVELOPMENT OF SMALL BUSINESS AND PRIVATE ENTREPRENEURSHIP DURING
THE CORONAVIRUS PANDEMY. In Archive of Conferences (Vol. 15, No. 1, pp. 124-129).

27.  Bulturbayevich, M. B. (2021, February). Improving the mechanisms of strategic
management of innovation processes in enterprises. In Archive of Conferences (Vol. 15, No. 1, pp.
130-136).

28.  Tursunbaevich, B. B., Bulturbayevich, M. B., & Rahmat, A. (2021). The Impact of
The Pandemic on The Economy of The Republic of Uzbekistan. Aksara: Jurnal limu Pendidikan
Nonformal, 7(1), 161-168.

29.  Bulturbayevich, M. B., Rahmat, A., & Murodullayevich, M. N. (2021). Improving
Teacher-Student Collaboration And Educational Effectiveness By Overcoming Learning
Challenges. Aksara: Jurnal llmu Pendidikan Nonformal, 7(1), 153-160.

ISSN 2319-2836 (online), Published by
ASIA PACIFIC JOURNAL OF MARKETING & MANAGEMENT REVIEW.,,
13 under Volume: 12 Issue: 08 in August-2023
https:// www.gejournal.net/ index.php/APJMMR

Copyright (c) 2023 Author (s). This is an open-access article distributed under the terms of
Creative Commons Attribution License (CC BY). To view a copy of this license,
visit https://creativecommons.org/licenses/by/4.0/




ASIA PACIFIC JOURNAL OF MARKETING & MANAGEMENT REVIEW
ISSN: 2319-2836
IMPACT FACTOR: 7.603
Vol 12, Issue 08, 2023

iRic

30.  Sotvoldiev Nodirbek Jurabaevich, & Mullabayev Baxtiyarjon Bulturbayevich. (2021).
ECONOMIC DIAGNOSTICS OF HIGHER EDUCATION INSTITUTION. Web of Scientist:
International Scientific Research Journal, 1(01), 1-10. Retrieved from
https://wos.academiascience.org/index.php/wos/article/view/1

31. Ismoilov, R. B., Mullabayev, B. B., Usmonov, R. K., & Bakhriddinov, J. R.
CONDUCTING MARKETING RESEARCH AND DEVELOPING THEM.

32.  Bulturbayevich, M. B., Ikromjonovich, T. I., Xurshidjon og, M. A., & Narimanjon og,
T. D. (2021, December). LEADERSHIP AND LEADERSHIP IN MANAGEMENT
PSYCHOLOGY. In Conference Zone (pp. 271-276).

33. Bulturbayevich, M. B., Ikromjonovich, T. I., Zohidjon ogli, N. M., & Hayrullo ogli,
M. S. (2021, December). THE MAIN DIRECTIONS OF MODERN MANAGEMENT
PSYCHOLOGY. In Conference Zone (pp. 292-294).

34.  Mullabaev, B. B. Introduction of vertical integration processes in the development of
innovative activities in the production sectors. Electronic scientific journal of economics and
innovative technologies, 1-6.

35.  Mullabaev, B. B. Improving the strategy of vertical integration in manufacturing
enterprises. Business Expert Scientific and Practical Monthly Economic Journal, 46-49.

36.  Jurayevich, M. B., & Bulturbayevich, M. B. (2021). The Role of Investment in
Ensuring High Rates of Economic Growth. Academic Journal of Digital Economics and Stability, 11,
39-43.

37. Ismatullayevich, S. I., & Bulturbayevich, M. B. Bokhodirova Zulfizar Bokhodir
Qizi.(2021). DEVELOPMENT OF SMALL BUSINESS AND PRIVATE ENTREPRENEURSHIP
IN THE ECONOMY OF THE REPUBLIC OF UZBEKISTAN. Academicia Globe: Inderscience
Research, 2 (6), 419-425.

38.  Bulturbayevich, M. B., & Ismatullayevich, S. I. (2021). THE IMPORTANCE OF THE
IMPLEMENTATION OF VERTICAL INTEGRATION PROCESSES IN THE DEVELOPMENT
OF INNOVATIVE ACTIVITIES IN INDUSTRIAL ENTERPRISES. Web of Scientist: International
Scientific Research Journal, 2(06), 220-228.

39. Ismatullayevich, S. 1., & Bulturbayevich, M. B. (2021). Development of small
business and private entrepreneurship in the economy of the republic of Uzbekistan. Academicia
Globe, 2(6), 419-425.

40.  Bulturbayevich, M. B. (2021). Challenges of Digital Educational
Environment. Academic Journal of Digital Economics and Stability, 4, 54-60.

41.  Bulturbayevich, M. B., & G’ovsiddin, N. (2021). Formation and management of the
investment portfolio of a commercial bank. International Engineering Journal For Research &
Development, 6, 5-5.

42. Bulturbayevich, M. B., & Ilbrohim, E. (2021). EXPANDING EXPORT
OPPORTUNITIES FOR SMALL BUSINESSES AND PRIVATE
ENTREPRENEURSHIP. International Engineering Journal For Research & Development, 6, 6-6.

43.  Bulturbayevich, M. B., & Diyora, J. R. (2021). PROSPECTS FOR THE
DEVELOPMENT OF INNOVATIVE ACTIVITIES OF INDUSTRIAL
ENTERPRISES. International Engineering Journal For Research & Development, 6, 5-5.

ISSN 2319-2836 (online), Published by
ASIA PACIFIC JOURNAL OF MARKETING & MANAGEMENT REVIEW.,,
14 under Volume: 12 Issue: 08 in August-2023
https:// www.gejournal.net/ index.php/APJMMR

Copyright (c) 2023 Author (s). This is an open-access article distributed under the terms of
Creative Commons Attribution License (CC BY). To view a copy of this license,
visit https://creativecommons.org/licenses/by/4.0/



https://wos.academiascience.org/index.php/wos/article/view/1

ASIA PACIFIC JOURNAL OF MARKETING & MANAGEMENT REVIEW
ISSN: 2319-2836
IMPACT FACTOR: 7.603
Vol 12, Issue 08, 2023

iRic

44,  Bulturbayevich, M. B., & Nurbek, N. (2021). OPPORTUNITIES TO INCREASE
THE COMPETITIVENESS OF SECTORS OF THE ECONOMY, INVESTMENT AND EXPORT
POTENTIAL. International Engineering Journal For Research & Development, 6, 6-6.

45.  Bulturbayevich, M. B., & Sardor, O. L. (2021). IMPORTANT ASPECTS OF THE
METHODS USED IN THE RISK ANALYSIS OF INVESTMENT PROJECTS. International
Engineering Journal For Research & Development, 6, 6-6.

46.  Bulturbayevich, M. B., & Bekzod, N. (2021). CREATING AN EFFECTIVE
ENVIRONMENT FOR ATTRACTING FOREIGN DIRECT INVESTMENT IN THE TEXTILE
INDUSTRY IN THE REGIONS. International Engineering Journal For Research &
Development, 6, 5-5.

47.  Jurabaevich, S. N., & Bulturbayevich, M. B. (2021). Possibilities of using foreign
experience to increase the quality of education in reforming the education system of the Republic of
Uzbekistan. Web of Scientist: International Scientific Research Journal, 1(01), 11-21.

48.  Jurabaevich, S. N., & Bulturbayevich, M. B. (2021). Directions for improving the food
market in the Fergana region. Innovative Technologica: Methodical Research Journal, 2(01), 1-8.

49.  Jurabaevich, S. N., & Bulturbayevich, M. B. (2021). Directions for food security in
the context of globalization. Innovative Technologica: Methodical Research Journal, 2(01), 9-16.

50.  Jurabaevich, S. N., & Bulturbayevich, M. B. (2021). Management Of Higher
Education Institution-As An Object Of Economic Diagnostics. Emergent: Journal of Educational
Discoveries and Lifelong Learning (EJEDL), 1(01), 11-20.

51.  Roxatalievich, S. B., Xakimovich, A. R., Mamadjanovic, Y. K., Xapizovich, H. A., &
Bulturbayevich, M. B. (2020). The Results Of The Assessment Of The Investment Potential Of The
Regions Of The Republic Of Uzbekistan. European Journal of Molecular & Clinical Medicine, 7(3),
4428-4437.

52. Jo’rayevich, M. B., Baxritdinovich, I. R., & Bulturbayevich, M. (2020). The Role Of
Regional Governance In The Development Of Small Business And Private
Entrepreneurship. European Journal of Molecular & Clinical Medicine, 7(7), 705-711.

53.  Tursunalievich, Z., & Rakhmonberdievna, T. D. (2020). Problems And Prospects Of
Development Of Agrologistics In The Republic Of Uzbekistan. European Journal of Molecular &
Clinical Medicine, 7(07), 2020.

54, Bulturbayevich, M. B., Tursunalievich, A. Z., Ahmadjanovna, M. T., Bozorovich, U.
C., & Qizi, N. N. N. (2020). Development Of Public-Private Partnership In The Organization Of
Regional Tourist And Recreational Complexes. European Journal of Molecular & Clinical
Medicine, 7(7), 778-788.

55.  Azizbek, K., Tursunalievich, A. Z., Gayrat, I., Bulturbayevich, M., & Azamkhon, N.
(2020). Use of gravity models in the development of recreation and balneology. PalArch's Journal of
Archaeology of Egypt/Egyptology, 17(6), 13908-13920.

56.  Baxriddinovich, I. R., & Bulturbayevich, M. B. (2020). Mahmudova Nilufar
G'ulomjonovna, Usmonov Rustamjon Karimjonovich va Baxriddinov Jahongir Ravshanjon o'g'li,"
BOZORNI RIVOJLANISH SHARTLARIDA ZAMONAVIY MARKETING
TADQIQOTLARIDAN FOYDALANISH", IEJRD-International Multidisciplinary Journal, vol. 5,
yo'g. Maxsus nashr, p. S oktyabr, 2G2G yil.

ISSN 2319-2836 (online), Published by
ASIA PACIFIC JOURNAL OF MARKETING & MANAGEMENT REVIEW.,,
1 5 under Volume: 12 Issue: 08 in August-2023
https:// www.gejournal.net/ index.php/APJMMR

Copyright (c) 2023 Author (s). This is an open-access article distributed under the terms of
Creative Commons Attribution License (CC BY). To view a copy of this license,
visit https://creativecommons.org/licenses/by/4.0/




ASIA PACIFIC JOURNAL OF MARKETING & MANAGEMENT REVIEW
ISSN: 2319-2836
IMPACT FACTOR: 7.603
Vol 12, Issue 08, 2023

iRic

57.  Jurayevich, M. B., & Bulturbayevich, M. B. (2020). Attracting Foreign Investment In
The Agricultural Economy. International Journal of Business, Law, and Education, 1(1), 1-3.

58.  Turgunpulatovich, Y. E., & Bulturbayevich, M. B. (2020). THE ESSENCE OF
SMALL BUSINESS AND PRIVATE ENTREPRENEURSHIP AND THE THEORETICAL BASIS
OF ITS DEVELOPMENT. IEJRD-International Multidisciplinary Journal, 5(6), 7.

59.  Kocumosga, [I. (2020). Improvement of the strategy of vertical integration in industrial
enterprises. Apxue nayunvix ucciedo8anuil.

60.  Jurayevich, M. B., & Bulturbayevich, M. B. (2020). The impact of the digital economy
on economic growth. International Journal on Integrated Education, 3(6), 16-18.

61. Bulturbayevich, M. B., Sharipdjanovna, S. G., Ibragimovich, A. S., & Gulnora, M.
(2020). Modern features of financial management in small businesses. International Engineering
Journal For Research & Development, 5(4), 5-5.

62.  Bulturbayevich, M. B., & Jurayevich, M. B. (2020). The impact of the digital economy
on economic growth. International Journal of Business, Law, and Education, 1(1), 4-7.

63.  Bulturbayevich, M. B., Sharipdjanovna, S. G., & Ibragimovich, A. S. Ways to Develop
Entrepreneurship Through Innovation. International Journal of Innovations in Engineering Research
and Technology, 1-5.

64.  Mullabaev, B. B. Analysis of scientific aspects of managing innovation activity of
enterprises in the context of structural changes in the economy. Electronic scientific journal of
economics and innovative technologies, 1-8.

65.  Mullabaev, B. B. Analysis of innovative activities in the context of structural changes
in the economy of the Republic of Uzbekistan. Business Expert Scientific and Practical Monthly
Economic Journal, 30-32.

66.  Mahmudov, B. J., & Bulturbayevich, M. B. (2015). Attracting foreign investment in
the agricultural economy. Glob. Oppor. Index, 1, 2-4.

67.  Bulturbayevich, M. B. (2020). Management of innovation processes-An important
factor for increasing the competitiveness of enterprises. European Journal of Molecular and Clinical
Medicine, 7(7), 712-719.

68.  Jurabaevich, S. N., & Bulturbayevich, M. B. (2020). THE ROLE OF DIAGNOSTIC
MODELS IN THE STUDY OF THE ACTIVITIES OF HIGHER EDUCATION
INSTITUTIONS. ResearchJet Journal of Analysis and Inventions, 1(01), 54-65.

69. Bulturbayevich, M. B., Tursunalievich, A. Z., Ahmadjanovna, M. T., & Bozorovich,
U. C. (2020). Nuriddinova Nilufar Nuriddin gizi." Development Of Public-Private Partnership In The
Organization Of Regional Tourist And Recreational Complexes. European Journal of Molecular &
Clinical Medicine, 7(7).

70.  Bulturbayevich, M. B., Muhiddinovna, I. M., Sharipdjanovna, S. G., Urinboevich, A.
A., & Gulnora, M. Issues of Improving the Efficiency of Corporate Governance in Enterprises in the
Context of Modernization of the Economy. JournalNX, 117-122.

71. Muhiddinovna, 1. M., Bulturbayevich, M. B., Sharipdjanovna, S. G., Urinboevich, A.
A., & Gulnora, M. The Role of Structural Changes in Small Business in the Development of the
Economy of the Republic of Uzbekistan. JournalNX, 107-116.

72.  Mardonakulovich, B. M., & Bulturbayevich, M. B. (2020). Digital economy:
sustainable and high-quality economic growth. Academicia Globe, 1(01), 9-16.

ISSN 2319-2836 (online), Published by
ASIA PACIFIC JOURNAL OF MARKETING & MANAGEMENT REVIEW.,,
16 under Volume: 12 Issue: 08 in August-2023
https:// www.gejournal.net/ index.php/APJMMR

Copyright (c) 2023 Author (s). This is an open-access article distributed under the terms of
Creative Commons Attribution License (CC BY). To view a copy of this license,
visit https://creativecommons.org/licenses/by/4.0/




ASIA PACIFIC JOURNAL OF MARKETING & MANAGEMENT REVIEW
ISSN: 2319-2836
IMPACT FACTOR: 7.603
Vol 12, Issue 08, 2023

iRic

73.  Jurabaevich, S. N., & Bulturbayevich, M. B. (2020). Improving economic diagnostics
and its implementation mechanism in assessing the quality of higher education.

74. Mardonakulovich, B. M., & Bulturbayevich, M. B. (2020). Economic growth: Quality
and the digital economy. Academicia Globe, 1(01), 1-8.

75.  Bulturbayevich, M. B., Saodat, S., Umida, J., Shakhnoza, N., & Feruza, S. Theoretical
and Practical Bases of Investments and Processes of Their Distribution in the Conditions of
Modernization of Economy. International Journal on Integrated Education, 3(9), 132-137.

76.  Jurabaevich, S. N., & Bulturbayevich, M. B. (2020). DIRECTIONS AND
PECULIARITIES OF STATE REGULATION OF THE FOOD MARKET. ResearchJet Journal of
Analysis and Inventions, 1(01), 1-8.

77.  Jurabaevich, S. N., & Bulturbayevich, M. B. (2020). The Concept of Food Safety and
Its Scientific-Theoretical Concept. ResearchJet Journal of Analysis and Inventions, 1(01), 9-22.

78.  Jurabaevich, S. N., & Bulturbayevich, M. B. (2020). THE SYSTEM OF HIGHER
EDUCATION IN THE DEVELOPMENT OF THE NATIONAL ECONOMY. ResearchJet Journal
of Analysis and Inventions, 1(01), 23-32.

79.  Bulturbayevich, M. B., Guligavkhar, 1., & Gulchekhra, U. (2020). Issues Of
Development Of Light Industry Enterprises Through Modern Management Mechanisms And
Forecasting Of Corporate Structures On The Basis Of Vertical Integration Processes. International
Journal of Advanced Science and Technology, 29(1975), 1986.

80.  Abduganievich, A. U., Bakhriddinovich, I. R., & Bulturbayevich, M. B. Bakhriddinov
Jahongir Ravshanjon o0gli.(2020). CURRENT SITUATION OF INVESTMENT IN THE
NATIONAL ECONOMY. International Engineering Journal For Research & Development, 5
(Special Issue), 7.

81.  Bakhriddinovich, I. R., Bulturbayevich, M. B., Gulomjanovna, M. N., &
Karimjanovich, U. R. (2020). Bakhriddinov Jahongir Ravshanjon ogli,“USE OF MODERN
MARKETING RESEARCH IN THE CONTEXT OF MARKET DEVELOPMENT”, IEJRD-
International Multidisciplinary Journal, vol. 5, no. Special Issue, 8.

82. Abdurashidovich, B. D., Bakhriddinovich, 1. R., & Bulturbayevich, M. B.
Bakhriddinov Jahongir Ravshanjon ogli.(2020). THE STATE OF DEVELOPMENT OF SMALL
BUSINESS AND PRIVATE ENTREPRENEURSHIP DURING THE CORONAVIRUS
PANDEMIC. International Engineering Journal For Research & Development, 5 (Special Issue),
8. International Engineering Journal For Research & Development, 5(8).

83.  Abdurashidovich, B. D., Bakhriddinovich, I. R., Bulturbayevich, M. B., & Ogli, B. J.
R. (2020). The State Of Development Of Small Business And Private Entrepreneurship During The
Coronavirus Pandemic. International Engineering Journal For Research & Development, 5, 8-8.

84.  Abduganievich, A. U., Bakhriddinovich, I. R., & Bulturbayevich, M. B. (2020).
Current Situation Of Investment In The National Economy. International Engineering Journal For
Research & Development, 5, 7-7.

85. Bakhriddinovich, 1. R., Bulturbayevich, M. B., Gulomjanovna, M. N., Karimjanovich,
U. R, & OGLI, B. J. R. (2020). Use Of Modern Marketing Research In The Context Of Market
Development. International Engineering Journal For Research & Development, 5, 8-8.

ISSN 2319-2836 (online), Published by
ASIA PACIFIC JOURNAL OF MARKETING & MANAGEMENT REVIEW.,,
17 under Volume: 12 Issue: 08 in August-2023
https:// www.gejournal.net/ index.php/APJMMR

Copyright (c) 2023 Author (s). This is an open-access article distributed under the terms of
Creative Commons Attribution License (CC BY). To view a copy of this license,
visit https://creativecommons.org/licenses/by/4.0/




ASIA PACIFIC JOURNAL OF MARKETING & MANAGEMENT REVIEW
ISSN: 2319-2836
IMPACT FACTOR: 7.603
Vol 12, Issue 08, 2023

iRic

86.  Bulturbayevich, M. B., Saodat, S., & Shakhnoza, N. (2020). Innovative activity of
small businesses is an important tool for creating productive jobs. International Engineering Journal
For Research & Development, 5(6), 9-9.

87.  Mullabayev, B. B. (2020). Theoretical and Methodological Bases of Assessment of
Innovative Potential of Industrial Enterprises. International Journal of Progressive Sciences and
Technologies (IJPSAT), 22, 11-18.

88.  Mamadaliyevich, S. A., Bulturbayevich, M. B., & Shokirjonovich, A. M. (2020).
Ways To Increase The Competitiveness Of National Goods In Domestic And Foreign
Markets. International Engineering Journal For Research & Development, 5(6), 6-6.

89.  Bulturbayevich, M. B., Saodat, S., Umida, J., Shakhnoza, N., & Feruza, S. (2020).
MECHANISMS OF STATE INCENTIVES FOR LOGISTICS CENTERS TO ENSURE THE
COMPETITIVENESS OF THE ECONOMY. International Engineering Journal For Research &
Development, 5 (5), 7.

90.  Bulturbayevich, M. B., Gulnora, M., & Guligavkhar, 1. (2020). Analysis of
Macroeconomic Indicators and Forecast of Scenarios of the Republic of Uzbekistan. International
Journal of Advanced Science and Technology, 29(11), 04-12.

91.  Bulturbayevich, M. B., & Sharipdjanovna, S. G. (2020). Improving the efficiency of
management of vertical integrated industrial enterprises. Test Engineering and Management, 83(5-
6), 5429-5440.

92.  Bulturbayevich, M. B., Saodat, S., Umida, J., Shakhnoza, N., & Feruza, S. (2020).
Mechanisms of State Incentives for Logistics Centers to Ensure the Competitiveness of the
Economy. International Engineering Journal For Research & Development, 5(5), 7.

93. Ismoilov, R. B., Mullabayev, B. B., & Abdulxakimov, Z. T. (2020). Prospects For The
Development Of A Tourist Route” Safed Broth Or Horn Jarir. The American Journal of
Interdisciplinary Innovations and Research, 2(08), 38-44.

94. Ismoilov, R. B., Mullabayev, B. B., Abdulxakimov, Z. T., & Bakhriddino, J. R. O.
(2020). The Essence Of Small Business And Private Entrepreneurship And The Theoretical Basis Of
Its Development. The American Journal of Applied sciences, 2(08), 45-50.

95.  Sobirovna, Q. D., Abdugafarovich, S. A., & Bulturbayevich, M. B. (2019).
Improvement of the strategy of vertical integration in industrial enterprises. American Journal of
Economics and Business Management, 2(3), 63-68.

96. Rasulov, N. M., & Mullabaev, B. B. (2019). Advantages of Vertical Integrated
Enterprises (Under Light Industry Enterprises). The journal Test Engineering And Management has
been located in the database Scopus. November December.

97.  Sobirovna, Q. D., Abdugafarovich, S. A., & Bulturbayevich, M. B. (2019).
Improvement of the strategy of vertical integration in industrial enterprises. American Journal of
Economics and Business Management, 2(3), 63-68.

98.  Azamatov, A., Sh, D., Akramov, A., & Mullabaev, B. B. (2019). Actual problems and
prospects for the development of the national innovation system in Uzbekistan. Espasuiickuii Coros
Yuenwvix (ECY), 6, 63.

99. Madrahimovich, R. N., & Bulturbayevich, M. B. (2019). Advantages of vertical
integrated enterprises (under light industry enterprises). Test Engineering and Management, 81(11-
12), 1596-1606.

ISSN 2319-2836 (online), Published by
ASIA PACIFIC JOURNAL OF MARKETING & MANAGEMENT REVIEW.,,
18 under Volume: 12 Issue: 08 in August-2023
https:// www.gejournal.net/ index.php/APJMMR

Copyright (c) 2023 Author (s). This is an open-access article distributed under the terms of
Creative Commons Attribution License (CC BY). To view a copy of this license,
visit https://creativecommons.org/licenses/by/4.0/




ASIA PACIFIC JOURNAL OF MARKETING & MANAGEMENT REVIEW
ISSN: 2319-2836
IMPACT FACTOR: 7.603
Vol 12, Issue 08, 2023

iRic

100. Azamatov, A., Sh, D., Akramov, A., & Mullabaev, B. B. (2019). Actual problems and
prospects for the development of the national innovation system in Uzbekistan. Espasuiickuii Coros
Yyenvix (ECY), 6, 63.

101. Madrahimovich, R. N., & Bulturbayevich, M. B. (2019). Advantages of vertical
integrated enterprises (under light industry enterprises). Test Engineering and Management, 81(11-
12), 1596-1606.

102. Mymna6aes, b. 6. DEVELOPMENT OF LIGHT INDUSTRY BRANCHES IN
UZBEKISTAN BASED ON VERTICAL INTEGRATION PA3BUTUE ®HINAJIOB JIETKOI
[IPOMBIIIJIEHHOCTU B VY3BEKUCTAHE HA  OCHOBE  BEPTHMKAJILHOM
NHTEI'PALIUN. Hayunoe obo3penue: meopus u npakmuxa,(8), 22-36.

103. Mymna6aes, b. b., Boxunos, 3., & Kapumos, /1. (2019). POJIb BEPTUKAJIbHO
VHTET'PUPOBAHHLIX ITPEJIIIPUSITUIL B S KOHOMUKE. Theoretical & Applied Science, (1),
85-90.

104. Mullabaev, B. B., Vohidov, E., & Karimov, D. (2019). Role Of Vertically Integrated
Enterprises In The Economy. Theoretical & Applied Science,(1), 85-90.

105. Sholdarov, D., & Mullaboev, B. (2019). Problems of supporting financial stability of
the pension supply system in Uzbekistan. Theoretical & Applied Science, (2), 344-349.

106. Mullabaev, B. B. Econometric analysis of the vertical integration of light industry
enterprises in the Namangan region (case study of the Republic of Uzbekistan). Scientific Review:
Theory and Practice-8/2018.22-36 p. Economics (08.00. 00) Impact factor RSCI (five-year)-1,230.

107. Mynna6aes, b. b. (2018). SKOHOMETPUYECKWI AHAJIN3 BEPTUKAJILHOM
MHTET'PALINA HPEI[HPI/IHTI/IfI JIETKOM IIPOMBILIJIEHHOCTH HAMAHIAHCKOI
OBJIACTU (HA TIPUMEPE PECIIYBJIMKU Y3BEKUCTAH). Hayunoe obospenue: meopus u
npaxmuxa, (8), 22-36.

108. Mullabaev, B. B. (2018). Econometric Analysis Of Vertical Integration Of The Light
Industry Enterprises Of The Namangan Region (On The Example Of The Republic Of
Uzbekistan). Scientific Review: Theory and Practice,(8), 22, 36.

109. Baiimyramuos, 1., & Mymiabaes, b. (2018). V36ekucTonna  MKTHCOMMI
MHTErPALMSAHU PUBOKIAHTUPHUIL BA YHUHT CaMapaJOPIUTMHU OLUIUPUIL OMWUIApU. busnec-skcnepm
arcypranu, 30.

110. Mullabayev, B. B. (2018). Economic analysis of vertical integration integration of the
Namangan region (on the prerogative of the Republic of Uzbekistan). Science of theory: theory and
practice"-8.

111. Zaynutdinov, S. N., & Mullabayev, B. B. (2018). Regional Effectiveness Of The
Regions. Economics and Innovative Technologies, 2018(1), 9.

112. Mullabaev, B. B. (2017). Development of industrial branches of the Republic of
Uzbekistan on the basis of vertical integration. Higher School" Scientific and Practical Journal, (9),
18-21.

113. Bachtijarzhan, M. (2017). Development Of Light Industry Branches In Uzbekistan
Based On Vertical Integration. broremens nayku u npaxkmuxu, (10 (23)), 178-184.

114. Dadaboyev, T. Y., Qoraboyev, S. A., & Mullabaev, B. B. (2017). Corporate
Management As The Factor Of Investment Attraction. Hayunoe snanue cospemennocmu, (5), 77-80.7

ISSN 2319-2836 (online), Published by
ASIA PACIFIC JOURNAL OF MARKETING & MANAGEMENT REVIEW.,,
19 under Volume: 12 Issue: 08 in August-2023
https:// www.gejournal.net/ index.php/APJMMR

Copyright (c) 2023 Author (s). This is an open-access article distributed under the terms of
Creative Commons Attribution License (CC BY). To view a copy of this license,
visit https://creativecommons.org/licenses/by/4.0/




ASIA PACIFIC JOURNAL OF MARKETING & MANAGEMENT REVIEW
ISSN: 2319-2836
IMPACT FACTOR: 7.603

ﬁ, - Vol 12, Issue 08, 2023

115. Mullaboev, B. B. (2015). Corporate governance as a way to attract investment. Young
scientist,(10), 749-751.

116. Mymna6oes, b. b. (2015). KopropatusHoe ymnpapiieHHE KaK CIOCO0 MPHUBICYCHUS
uHBecTUUU. Monoooiu yuenwui, (10), 749-751.

117. Pacynos, H. M., & Mynna6aes, b. b. (2014). UnHOBanmoH >xapaéHiapHu CTPATETUK
OOIIKapUII—KOpPXOHANAp PaKoOATAONUIMIMHA OMIMPHITHUHT MYXUM OMWIH.*. Mxkmucoouém ea
UHHOBAYUOH MexHono2usnap” unmuil snekmpon sxcypranu, (5).

118. Resolution of the President of the Republic of Uzbekistan PQ-292 dated September 4,
2023 “On measures to implement the tasks set in the open dialogue of the President of the Republic
of Uzbekistan with entrepreneurs in 2023

119. Saypullaev IA. THE IMPORTANCE OF A NEW PROFESSIONAL EDUCATION
SYSTEM IN SMALL BUSINESS DEVELOPMENT IN UZBEKISTAN. Theoretical & Applied
Science. 2021(8):254-9.

120. Abdurahmanovich, S. 1. (2022). THE ROLE OF SMALL BUSINESS AND PRIVATE
ENTREPRENEURSHIP IN ECONOMIC DEVELOPMENT. INTERNATIONAL JOURNAL OF
SOCIAL SCIENCE & INTERDISCIPLINARY RESEARCH ISSN: 2277-3630 Impact factor:
7.429, 11, 59-68.

121. Abdurahmanovich, S. 1. (2022). CLASSIFICATION OF FACTORS AFFECTING
THE DEVELOPMENT OF SMALL BUSINESS AND PRIVATE
ENTREPRENEURSHIP. INTERNATIONAL  JOURNAL OF SOCIAL SCIENCE &
INTERDISCIPLINARY RESEARCH ISSN: 2277-3630 Impact factor: 7.429, 11, 80-89.

122.  Abdurahmanovich, S. 1. (2022). THEORETICAL FOUNDATIONS OF
INSTITUTIONAL DEVELOPMENT OF SMALL BUSINESS AND PRIVATE
ENTREPRENEURSHIP. ASIA PACIFIC JOURNAL OF MARKETING & MANAGEMENT REVIEW
ISSN: 2319-2836 Impact Factor: 7.603, 11(07), 56-66.

123. Abduraxmonovich, S. 1. (2021, October). INDICATORS OF FINANCIAL
PERFORMANCE OF SMALL BUSINESS AND ENTREPRENEURSHIP. InArchive of
Conferences (pp. 39-42).

124.  Abduraxmonovich, S. I. (2021). FORMS OF CREDIT FOR SMALL BUSINESS
AND ENTREPRENEURSHIP. Galaxy International Interdisciplinary Research Journal, 9(10),
262-269.

ISSN 2319-2836 (online), Published by
ASIA PACIFIC JOURNAL OF MARKETING & MANAGEMENT REVIEW.,,
20 under Volume: 12 Issue: 08 in August-2023
https:// www.gejournal.net/ index.php/APJMMR

Copyright (c) 2023 Author (s). This is an open-access article distributed under the terms of
Creative Commons Attribution License (CC BY). To view a copy of this license,
visit https://creativecommons.org/licenses/by/4.0/




