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Historical consciousness kshilik is one of the areas of ideological confrontation in society. In a
historical look at social reality, there is always an ideological link. From the point of view of reflection
belonging to the historical consciousness of Kshilik society, it follows that it is fair to remember the
phenomenon of ideology, which today, in our opinion, is extremely relevant in the transitional period
of development of society.

What ideology can be a generally accepted ideology in society today?* It is obvious that society
is divided into layers according to its political and socio-cultural foundations. In our opinion, these
layers can be considered the level of income and spiritual progress. As a result of this, it can be seen
that the difference between social associations increases every year.

External dogmatism of ideology cannot be a hindrance for its development and social
development. All this happens contrary to the nature of "holiness" in the most important state of ideas.
Ideological production manifests itself as activities in both developed and developing countries,
which are necessary for a social group. This is manifested in the organization of its activities in the
modern system of means of mass communication for the political stratum. This results in the
possibility of transmitting ideas everywhere and every hour in a modern media medium.

Ideology forms social consciousness. Social consciousness and its structure are ideas, the
perception of reality that exists in the thoughts of people in their character. These perceptions have
certain characteristics and develop according to their own principles.? It is a murakab structure that
can be divided into vertical and horizontal views.

Social consciousness and its structure in a vertical form are divided into two main categories:
gnoseological and social. In the first appearance, it is considered in what way social consciousness
affects marriage. In the gnoseological approach, however, theoretical and simple levels of
consciousness are distinguished. In the first case, a certain system of ideas, laws, views is studied.
The simple level of consciousness presupposes the consideration of real and false knowledge
associated with the daily activity of a person. These can be superstitions, heretics, delusions. The
main difference between the levels of social consciousness in a social approach can be the methods
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of communication between different social groups and certain classes, the expression of interests.
Against this background, it is important to understand when social and individual consciousness Hech
is not fully compatible and is always in mutual motion.

It is accepted to distinguish between ideology and Social Psychology. Ideology consists in the
goal-oriented, formed self-awareness of individual social groups. Social psychology studies the
thoughts, traditions, traits and moods of certain social groups. It is formed a little more chaos in
relation to ideology.

Social consciousness and its structure can also be considered horizontal. Many forms of social
consciousness can be distinguished here. Economic consciousness presupposes the relationships and
activities of people in the process of production and consumption. At this level, it is closely related
to the daily life of people.

It can be considered from the point of view of political consciousness, social psychology, and
also ideology. In the first case, it refers to the behavior and perception of people and the state. In the
latter case, systematized political views, theories are implied.

Political consciousness, of course, arose at the time when, after religious or moral
consciousness, the social differentiation of people took place, when human society entered its stage
of development at the time of separation into large social groups.

Political consciousness is formed in a dual way: by those who form a "controlled” society,
which is at the top of society and is able to give emotions and mental assessments to one or another
view of "politicians™ and leaders who have influenced its internal and external social life. Thus,
political consciousness is a set of social views, emotions, feelings and perceptions that reflect
objective political relations between large groups/classes of people of social consciousness. Of
course, political consciousness cannot be considered disconnected from other forms of social
consciousness. for example, socio-economic processes in the country have a direct impact on the
formation of sharp dissatisfaction or, conversely, satisfaction with the existing political structure.

Also of importance is the divorce of society into stable and large social groups, the jipsity or
disunity between them. The mentality of the people or the religious worldview of the indigenous
nation also, although indirectly, has an impact on political consciousness: for example, the worldview
of the fact that any khokimiyat is the will of God has an influence on the formation of political views
and manifestations of action. within the framework of one society, it is possible to talk about the
mass, class and Hatto political consciousness of age or professional groups of people, due to the
incompatibility of socio-economic and political interests of different classes and large groups and
sometimes their direct conflict with each other.

Let's look at how the political consciousness of a person is formed. As a person grows older, he
begins to gain knowledge of the social system, the processes that act in society, the levers of
government, and at the same time begins to realize that he belongs to a nation, a social stratum, a
class of one or another group. After a person has analyzed or blindly absorbed this knowledge, a state
of predisposition arises in him to one or another action (pride in the social system or actively oppose
access to it). This is expressed primarily through different levels of hissions (like/dislike). Such a
political consciousness can turn into chaos on a sharp Street when it reaches the peak of its tension.
In this, the public does not know what he wants and what he melts. But he knows for sure that he
does not want the system of political and social relations existing in society. Therefore, two levels in
political consciousness:
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1. Ordinary consciousness, which is formed in the process of a person's life experience;

2. On the basis of research of political processes at different time intervals and in different
countries, one can single out scientific consciousness, which is formed by sociologists-scientists,
ideologists, political scientists.

From this separation also follows the links of political consciousness: from ordinary
consciousness comes the formed system of spiritual consciousness and ideological-theoretical, that
is, knowledge, assessments, concepts, theories, based on goodwill or pessimism towards a particular
policy.

The emotional basis of mass-political consciousness allows him and consequently the masses
to manage imperceptibly, but the increased level of development of political culture can make it
difficult to manage such imperceptibly and look good to the masses.

Legal social consciousness and its structure are the perceptions and views of people in relation
to existing legal norms. These arise with the emergence of the state as well as social classes. Religious
consciousness is the perception of people about what is natural.

This is where the separation of existing reality takes place. For a religious person, both the vage
and the u World exist.

Spiritual consciousness is a certain set of principles that determine behavior in society. It may
have formed in a primitive society. Spiritual consciousness is maintained with the help of social
thoughts and habits. It is considered the basis for the interaction of Man and society.

Aesthetic consciousness is the image of people about perfect and imperfect reality. It is
manifested mainly through art. Scientific consciousness is impartial, rational knowledge about certain
aspects of reality. It can belong to almost any social and natural phenomenon. Philosophical
consciousness is directed to the formation of a holistic picture of reality, which, unlike scientific
consciousness, corresponds to scientific, aesthetic and spiritual consciousness. Philosophical
consciousness is a kind of "Master"of spiritual wisdom. He is engaged in the study of almost all
aspects of life. in this sense, philosophy has the most powerful methodological tools for researching
the phenomenon of ideology.

The influence of ideology on socio-political progress is then felt everywhere and further
expanded in areas where social needs increased to state certain value guidelines and justify protection
or certain, including acts of violence.

The increase in social unevenness that arises in social relations and ideological requirements at
different rates only contributes to the fact that the emergence of new ideological teachings is a
completely different interpretation of the previous guidelines or the justification of the need for
behavior, including dependence-resistance by certain social groups.

REFERENCES

1. Ravshanbek, J. (2022). CREDIT-MODULE SYSTEM, ITS BASIC PRINCIPLES AND
FEATURES. Yosh Tadgigotchi Jurnali, 1(4), 304-309.

2. O’G’Li, J. R. M. (2022). METHODS OF ORGANIZING INDEPENDENT STUDY OF
STUDENTS IN THE CREDIT-MODULE SYSTEM. Ta’lim fidoyilari, 25(5), 93-97.

3. Boitremuposa, 3., & Opurios, 3. (2016). POJIb AEMOKPATUYECKUX MHCTUTYTOB
B OBECIIEYEHNU HACJIEJJOBAHUA TPAAVNIMOHHBIX L[EHHOCTEIZ.
In COBPEMEHHBIE 1HO/[XO/[hI K TPAHCD®OPMAIIMH KOHIJEITLIUU

ISSN 2319-2836 (online), Published by
ASIA PACIFIC JOURNAL OF MARKETING & MANAGEMENT REVIEW.,
362 under Volume: 11 Issue: 12 in December-2022
https:// www.ge]'ournal.net/ index.php/APJMMR

Copyright (c) 2022 Author (s). This is an open-access article distributed under the terms of
Creative Commons Attribution License (CC BY). To view a copy of this license,
visit https://creativecommons.org/licenses/by/4.0/




ASIA PACIFIC JOURNAL OF MARKETING & MANAGEMENT REVIEW
ISSN: 2319-2836
IMPACT FACTOR: 7.603

ﬁ, . Vol 11, Issue 12, 2022

TOCYJJAPCTBEHHOI'O  PEI'VIINPOBAHHA W VIIPABJIEHUA B  COILHAJIBHO-
DKOHOMMUYECKHUX CUCTEMAX (pp. 30-32).

4. Boytemirova, Z. (2020). Youth and Spiritual Security. International Journal on Integrated
Education, 3(12), 181-183.

5. Aminova, M. M. (2021). The value of “5 initiatives” in the spiritual and moral education
of students of secondary school. ACADEMICIA: An International Multidisciplinary Research
Journal, 11(6), 38-42.

6. Mutalibovna, A. M. The Impact of Globalization on National Culture and Its Protection
Problems. International Journal on Integrated Education, 3(12), 210-212.

7. Mutalibovna, A. M. The Modern Importance of Studying the Scientific Heritage of Ibn
Khaldun. International Journal on Integrated Education, 3(12), 229-232.

8. AmmuoBa, M. M. (2020). 3HAUEHUE HAIIMOHAJIbHbIX HEHHOCTEPI B
BOCIIUTAHUM COBPEMEHHOM MOJIOJEXHW. Humepnayka, (22-2), 51-52.

9. Mutalibovna, A. M. INNOVATIVE APPROACH TO MODERN YOUTH EDUCATION.

10. Shamsiddinov, B. J., & Jakbaraliyva, Z. (2022). Scientific and Empirical Relations of
Philosophy and Literature. Spanish Journal of Innovation and Integrity, 7, 70-73.

11. Iamcummnos, b. XK., & XKak6apanuesa, 3. O. (2022). ABY AJIM UBH CUHO TUBBUIA
TAPBUS XYCYCHUJIA. Oriental Art and Culture, 3(2), 670-674.

12. IMamcummuos, b. XK., & Ames, A. A. V. (2022). VY3BEKHMCTOHJA
KVIIIAPTUSABUMIINK THU3UMU BA XYCYCHUK TAJBUPKOPJIUK. Oriental Art and
Culture, 3(2), 675-682.

13. Jakbrovich, S. B. (2021, July). THE RELATIONS OF SMALL BUSINESS AND
PRIVATE ENTREPRENEURSHIP WITH SELF-GOVERNMENT INSTITUTIONS. In Euro-Asia
Conferences (pp. 64-69).

14. Jakbarovich, S. B. (2021, July). DEVELOPMENT OF SMALL BUSINESS AND
PRIVATE ENTREPRENEURSHIP AS A SOCIO-ECONOMIC BASIS OF CIVIL SOCIETY.
In Euro-Asia Conferences (pp. 69-72).

15. Mamcugaunos, b. XK. (2021). XKAMUST MABHABUI XAETUIIA TAIBUPKOP BA
UILIBUJIAPMOHJIAP UIITUPOKUHUHI VPHU BA VHUHI MXTHUMOUU-DAJICAPUN
TAJIKMHU. Oriental Art and Culture, 2(4), 565-574.

16. Mamcumaunaos, b. XK. (2021). XYCYCHUH TAJIBUPKOP BA UIIIBUJIAPMOHIJIAP
OAOJIMATUHUHI OMJIA BA MAXAJIJIA ®APOBOHJIUT'UT'A TABCUPU. Oriental Art and
Culture, 2(4), 452-456.

17. boiiky3ueBa, [I. (2020). TPAHCO®OPMALMA XEHIIMH B COLUAJIBHO-
[IOJIMTUYECKON XKU3HU OBIIECTBA B VY3BEKUCTAHE. In “MHHOBAI[HMOHHBIE
I107IX0OJIbI B COBPEMEHHOH HAVKE (pp. 27-31).

18. Mupaxmenos, XK. M. (2017). Tapux ¢dancaduit TankukoT npeamet cudaruna. Moroooii
yuenwlil, (4-2), 26-27.

19. Mupaxmenos, XK. M. (2017). BarpukeHrnuk mxruMonii-¢ancadpuii Kaapusrt. Moroooii
yuenwlil, (4-2), 27-28.

20. Mupaxmenos, XK. M. (2016). Teoperndeckas MOATOTOBKA CTYJICHTOB K COITUOJIOTHICCKIM

UCCIIEIOBAHMSIM B MMPAKTUYECKOW U CAMOCTOSATENIbHON paboTe. In Morodescw u nayka: peanvnocmo
u 6yoywee (pp. 318-319).

ISSN 2319-2836 (online), Published by
ASIA PACIFIC JOURNAL OF MARKETING & MANAGEMENT REVIEW.,
363 under Volume: 11 Issue: 12 in December-2022
https:// www.ge]'ournal.net/ index.php/APJMMR

Copyright (c) 2022 Author (s). This is an open-access article distributed under the terms of
Creative Commons Attribution License (CC BY). To view a copy of this license,
visit https://creativecommons.org/licenses/by/4.0/




ASIA PACIFIC JOURNAL OF MARKETING & MANAGEMENT REVIEW
ISSN: 2319-2836
IMPACT FACTOR: 7.603

ﬁ, . Vol 11, Issue 12, 2022

21. Mupaxmenos, XK. M. (2016). HexoTopsie acrieKTbI TpOOIEMHBIX KOHLIECIIHH OCMBICICHHUS
JMHAMHUKH HAY4IHOTO 3HaHus. In Monooesico u nayka: pearbnocmo u 6yoywee (pp. 245-247).

22. MUPAXMEJIOB, XK. M., & BABAEBA, H. M. (2016). K BOITPOCY O CYIIHOCTHA
COLIMOJIOTMYECKOT'O UICCIEJIOBAHUSL. In Byoywee nayku-2016 (pp. 16-19).

23. Muhsinovich, M. J. (2020). SOCIO-PHILOSOPHICAL INTERPRETATION OF THE
CONCEPTS OF SPIRITUAL SAFETY AND HISTORICAL CONSCIOUSNESS. European
science review, (9-10), 39-41.

24. Mirakhmedov, J. M. (2020). SOCIAL AND PHILOSOPHICAL INTERPRETATION OF
THE CONCEPTS OF NATIONAL AND SPIRITUAL SECURITY. Scientific Bulletin of Namangan
State University, 2(8), 171-174.

25. Muhsinovich, M. J. (2020). FEATURES OF MANIFESTATION OF HISTORICAL
CONSCIOUSNESS IN NATIONAL-SPIRITUAL SECURITY. Espasuiickuit Coroz Yuenvix, (4-9
(73)), 65-66.

26. Mupaxmeno, J. M. OWIOCO®CKUN IIOAXOJ IIPU W3YYEHUU
NCTOPHUYECKOI'O PASYMA.

27. Aminjonovna, S. O. (2021). The Importance of The Spiritual Heritage of Uzbek
Enlighteners in the Education of Youth.

28. Opunos, . III, & Xynoiibepranos, III. III. (2020). BUPTYAJIbHBIII MUP:
COHAEPXXAHUE U CYWIHOCTD. In BOIIPOChlI HAVKHU 2020: TIOTEHI[HUAJI HAVKU U
COBPEMEHHBIE ACIIEKTHI (pp. 53-60).

29. Xynoiibepranos, 1. 1., & Opwunos, 3. 1. (2020). LIOTJTAHA OJIMMU YUJIbAM
OPCKMH HUI'OXUJA BOBYP THUMCOJIN. In UHHOBAIIMOHHBIE II0/X0O/lbl B
COBPEMEHHOHW HAYKE (pp. 187-190).

30. Oripov, E. S. (2021). HISTORICAL AND PHILOSOPHICAL ROOTS OF THE
DEVELOPMENT OF TRADITIONAL VALUES. Journal of Central Asian Social Studies, 2(01),
122-127.

31. Opuros, 2. I11., & A6xypaxmonos, 3. M. (2020). ®MJIOCOPCKUE OCHOBbLI HOBOI
CUCTEMBI 5KOJIOT'MYECKHNX HEHHOCTEﬁ. In BOIIPOCHI HAVKH 2020: [IOTEHI[HUAJI
HAYKH 1 COBPEMEHHBIE ACITEKTBI (pp. 61-68).

32. Shavkatovich, O. E. (2022). MILLIY G’OYA VA AN’ANAVIY QADRIYATLARGA
DIALEKTIV YONDOSHUV. Oriental Art and Culture, 3(1), 261-265.

33. Abdurahmonovich, A. H. (2021). THE ISSUE OF INTERPRETING THE WORLD
(BEING) NATURE ON THE THEORETICAL AND METHODOLOGICAL BASIS OF
NATIONAL EDUCATION OF THE UZBEK PEOPLE. Web of Scientist: International Scientific
Research Journal, 2(07), 140-143.

34. Abdurahmonovich, A. H. (2022). A METHODICAL AND TECHNOLOGICAL
APPROACH TO INCREASE THE EFFECTIVENESS OF TEACHING 7TH GRADE
EDUCATION IN A GENERAL SECONDARY SCHOOL. INTERNATIONAL JOURNAL OF
SOCIAL SCIENCE & INTERDISCIPLINARY RESEARCH ISSN: 2277-3630 Impact factor:
7.429, 11(12), 187-188.

35. Opruxos, O. . (2020). MXTUMOUN-OAJICAOUIN MEPOCJIA MWIJIMNJIMK
MACAJIACH. Uumepnayxa, (10-3), 63-65.

ISSN 2319-2836 (online), Published by
ASIA PACIFIC JOURNAL OF MARKETING & MANAGEMENT REVIEW.,
364 under Volume: 11 Issue: 12 in December-2022
https:// www.ge]'ournal.net/ index.php/APJMMR

Copyright (c) 2022 Author (s). This is an open-access article distributed under the terms of
Creative Commons Attribution License (CC BY). To view a copy of this license,
visit https://creativecommons.org/licenses/by/4.0/




ASIA PACIFIC JOURNAL OF MARKETING & MANAGEMENT REVIEW
ISSN: 2319-2836
IMPACT FACTOR: 7.603

ﬁ, . Vol 11, Issue 12, 2022

36. Xampakyios, 3. M. (2022). XyKyKiyHOCIMK (paHIApHHH YKUTHIIIA 3aMOHABUIH TabIAM
TexHosorusutapuaan goimananum. Pedagog, 1(3), 314-318.

37. Xampakyios, 3. M. (2022). XyKyKIyHOCIMK (paHIApHHH YKUTHIIIA 3aMOHABUIH TabINM
TexHosorusutapuaan goimananum. Pedagog, 1(3), 314-318.

38. Khamrakulov, Z. (2022). PROBLEMS OF INCREASING LEGAL INFORMATION
AND LEGAL LITERACY OF YOUTH. Models and methods in modern science, 1(16), 4-7.

39. Egamberdiyeva, T. U. A., & Qurbonov, J. A. (2020). Diagnostics of formation and
development of intellectual culture among students. Scientific Bulletin of Namangan State
University, 2(4), 512-5109.

40. Akmaljonovich, K. J. (2019). The necessity of developing intellectual culture of students
by the subject of philosophy. European Journal of Research and Reflection in Educational Sciences
Vol, 7(12).

41. Qurbonov, J. A. (2019). Social-pedagogical content of intellectually cultural
pointh. Scientific Bulletin of Namangan State University, 1(5), 437-442,

42. Akmaljonovich, K. J. (2021). The Content and Essence of the Concept of “Intellectual
Culture”. European Journal of Humanities and Educational Advancements, 2(5), 15-18.

43. Akmaljonovich, K. J. (2022). Role Of Philosophy Education In Forming Intellectual
Culture In Future Teachers. Journal of Positive School Psychology, 6(11), 1366-1371.

44. Axmamkonosud, K. XK. (2020). TAJIABAJIAP MUHTEJUIEKTYAJI MAJAHUSTUHU
PUBOXJIAHTUPUILIJIA  ®AJICA®A  DAHUHMU  VKUTHUIIHUHI  [EJATOTMK
KUXATIIAPU. Cospemennoe obpazosanue (Vzoexucman), (6 (91)), 42-49.

45. AxmamkonoBuu, K. K. (2019). Tamabamap HHTEIUICKTyaJl  MaJaHUSATHHU
PUBOKIIAHTHPUTITHIHT dancaduii-negarorunk xuxarnapu. CospemeHnnoe obpazosaHue
(Vz6exucman), (10 (83)), 3-9.

46. Akmaljonovich, K. J. (2022). Objective and Subjective Socio-Pedagogical Factors for the
Formation of Intellectual Culture in Future Teachers. American Journal of Social and Humanitarian
Research, 3(12), 148-151.

47. YOnpamesa, M. M. (2017). XXamusitna €nuiapHUHT TypiaM WJUIATJIApJaH acpallHUHT
camapainu iyinapu. Monoootu yuenwiii, (4-2), 59-60.

48. IOngamesa, M. M., & Kapmmesa, 111. B. (2017). EmnapuMusHuHT MabHaBUA-FOABUI
[IAKJUTAHUIIN/A HHTEPHETHUHT pojii. Monooou yuensiii, (4-2), 58-59.

49. HOnnmamera, M. M. (2017). MamiaakaTuMu3/1a HKTHMOUH-UKTHCOIUN Ba JIEMOKPATHK
HCIIOXOTJIAPHUHT amMaJira OIIMpHJIa MAJUTHI FOSI Ba MUJUTHI TadaKKypHUHT YpHU. Mo1000o1 yuensii,
(4-2), 56-58.

50. Onmamesa, M. M., & Tobupo, O. K. (2016). POJIb CMU B XKU3HU
OBHIECTBA. Vuenwiti XXI 6exa, 29.

51. IOnmameBa, M. M., & Tobupos, O. K. (2016). CEMbA U NAEOJIOTUYECKASA
JUCHUITVIMHA TTOBBIIIEHUA DODPEKTUBHOCTU CUCTEMbBI OBPA3OBAHUS. Vuenwui
XXI gexa, 17.

52. lOnpameBa, M. M., & An3amoB, b. M. (2016). by3ryHun Ba BalipoHKOp Fosu1ap Ba
YIIAPHUHT XapakTepiIu Xycycusatiap. Monooot yuenutit, (3-1), 63-64.

53. IOnpamesa, M. M., & Kapmmuesa, 11I. B. (2016). Emnapuunr mabHasuii-madxypapuit
XypYyKJIapHUHT 00beKTHTa aitnanuO Komuim cabad. Monodoi yuenwiii, (3-1), 64-65.

ISSN 2319-2836 (online), Published by
ASIA PACIFIC JOURNAL OF MARKETING & MANAGEMENT REVIEW.,
365 under Volume: 11 Issue: 12 in December-2022
https:// www.ge]'ournal.net/ index.php/APJMMR

Copyright (c) 2022 Author (s). This is an open-access article distributed under the terms of
Creative Commons Attribution License (CC BY). To view a copy of this license,
visit https://creativecommons.org/licenses/by/4.0/




ASIA PACIFIC JOURNAL OF MARKETING & MANAGEMENT REVIEW
ISSN: 2319-2836
IMPACT FACTOR: 7.603

ﬁ, . Vol 11, Issue 12, 2022

54. IOnnamesa, M. M., & Pysumaros, V. C. (2015). POJIb MOJIOJEXU B
OOPMHNPOBAHMN CUCTEMbI UJEOJIOTMYECKOI'O UMMVYHUTETA. Vuenwiit XXI 6exa,
(12).

55. Urinboyev, D. (2019). Thoughts About Stratagema Of Western And Eastern
Thinkers. Scientific Bulletin of Namangan State University, 1(4), 147-151.

56. Bakhtiyorovich, U. D. (2022). Features of the manifestation of strategems and the
relationship between them. ASIA PACIFIC JOURNAL OF MARKETING & MANAGEMENT
REVIEW ISSN: 2319-2836 Impact Factor: 7.603, 11(11), 96-100.

57. Bakhtiyarovich, U. D. (2022). IMPROVEMENT OF THE SYSTEM OF NATIONAL
STRATEGIES IN THE PROCESS OF REFORMS IN THE SPIRITUAL AND EDUCATIONAL
SPHERE OF THE UPDATED UZBEKISTAN. INTERNATIONAL JOURNAL OF SOCIAL
SCIENCE & INTERDISCIPLINARY RESEARCH ISSN: 2277-3630 Impact factor: 7.429, 11(05), 99-
102.

58. Baratbayev, B. B. (2021). Structural Directions Of Modern Concepts Of National
Development Models Of Uzbekistan And Russia. The American Journal of Political Science Law
and Criminology, 3(01), 15-20.

59. Ravshanov, F., & Baratbaev, B. (2021). Structural Directions of National Development
Models of Uzbekistan and Russia. INTERNATIONAL JOURNAL OF MULTIDISCIPLINARY
RESEARCH AND ANALYSIS, 4(01), 64-67.

60. Baratbaev, B. B. (2020). STAGES OF DEVELOPMENT OF NATIONAL MODELS OF
DEVELOPMENT OF UZBEKISTAN AND RUSSIA. Journal of Central Asian Social
Studies, 1(02), 21-32.

61. bapar6acs, b. (2020). METHODS OF FORMATION OF MODELS OF NATIONAL
DEVELOPMENT IN UZBEKISTAN AND RUSSIA. MEJKVHAPOAHBIU JKYPHAJI
KOHCEHCYC, 1(4).

62. Baratbaev, B. (2020). PROCESSES OF ORGANIZING NATIONAL DEVELOPMENT
IN THE CONDITIONS OF THE INDEPENDENT REPUBLIC OF UZBEKISTAN AND THE
RUSSIAN FEDERATION. East European Scientific Journal, 2(11 (63)), 10-13.

63. baparbaes, b. (2021). Poccust Tapakku€T MOICIMHU amalra TaAOWK STHUII CUECATH Ba
YHUHT HaTwkanapu. Obwecmeso u unnosayuu, 2(1/S), 194-202.

64. baparbaeB, b. (2021). IlomuTmka peanu3anuu Moaenw pa3BuTus Poccum u ee
pesynbratbl. Obwecmeo u unnosayuu, 2(1/S), 194-202.

65. Davronovich, M. A. (2022). HUMAN PHENOMENON IN THE DEVELOPMENT OF
NEW UZBEKISTAN. ASIA PACIFIC JOURNAL OF MARKETING & MANAGEMENT REVIEW
ISSN: 2319-2836 Impact Factor: 7.603, 11(11), 40-42.

66. Davronovich, M. A. (2022). PHILOSOPHY OF THE CONCEPT OF HAPPINESS IN
UZBEK AND ENGLISH. ASIA PACIFIC JOURNAL OF MARKETING & MANAGEMENT
REVIEW ISSN: 2319-2836 Impact Factor: 7.603, 11(11), 37-39.

67. Davronovich, M. A. (2022). PHILOSOPHICAL VIEWS OF RENE DEKART IN THE
WORK “THE FIRST PHILOSOPHY”. INTERNATIONAL JOURNAL OF SOCIAL SCIENCE &
INTERDISCIPLINARY RESEARCH ISSN: 2277-3630 Impact factor: 7.429, 11(06), 176-180.

ISSN 2319-2836 (online), Published by
ASIA PACIFIC JOURNAL OF MARKETING & MANAGEMENT REVIEW.,
366 under Volume: 11 Issue: 12 in December-2022
https:// www.ge]'ournal.net/ index.php/APJMMR

Copyright (c) 2022 Author (s). This is an open-access article distributed under the terms of
Creative Commons Attribution License (CC BY). To view a copy of this license,
visit https://creativecommons.org/licenses/by/4.0/




ASIA PACIFIC JOURNAL OF MARKETING & MANAGEMENT REVIEW
ISSN: 2319-2836
IMPACT FACTOR: 7.603

ﬁ, . Vol 11, Issue 12, 2022

68. Azizjon, M. (2022). COVERAGE OF ISSUES OF RAISING THE SPIRITUALITY OF A
PERSON IN THE PHILOSOPHICAL VIEWS OF ABU MANSUR MOTORIDI. Yosh Tadgiqgotchi
Jurnali, 1(5), 422-428.

69. Davronovich, M. A., & Kholmirzayevich, M. 1. (2020). THE DEVELOPMENT OF
SMALL BUSINESS AND ITS SOCIO-ECONOMIC AFFECTS. MODERN VIEWS AND
RESEARCH, 33.

70. Ycmonos, 3. M. (2022). HTEepHET OJaMUHUHT YKYyBUMJIAp OHTUTA TAbCHP KUJIUIIMHUHT
I1€1arOr UK-IICUXOJIOT K acocnapu. SIYOSATSHUNOSLIK, HUQUQ VA XALQARO
MUNOSABATLAR JURNALI, 1(6), 58-60.

71. YcmonoBg, D. M., & MyitnuaoBHa, K. 0. (2018). JleBuanT XyJaK-aTBOpIM yeMupIap OuiaH
negaroruk QgaonausaT oiaud Oopuiia YKUTYBUM MYJOKOT MaJaHUSATHUHUHT YpHU. Cogpemennoe
obpaszosanue (Yzoexucman), (1), 4-11.

72. KYUIBAEB, ®. K. (2016). Pons kondpyunanctsa B uctopun Kuras. In MOJIOJEXD U
CUCTEMHAA MOJEPHU3ALIMA CTPAHBI (pp. 251-254).

73. Kushbayev, F. (2018). The social, economic and religious life of the city of Mecca before
islam. The Light of Islam, 2018(4), 3-7.

74. Kushbayev, F. (2020). THE CONCEPT OF RISALAT AND ITS HISTORICAL,
POLITICAL AND IDEOLOGICAL ROLE. The Light of Islam, 2020(3), 86-92.

75. Kushbayev, F. K. (2019). OCOBEHHOCTHU IIEPUOAA MEKKMW B HMCTOPUU
PACITPOCTPAHEHUUN UCJIAMA. Theoretical & Applied Science, (9), 466-470.

76. KYIIBAEB, ®@. K. (2016). IIOHATUE MOPAJIM B KOH®YIMAHCTBE.
In MOJIOLAEXXH U CHCTEMHAA MOJEPHU3ALIHMA CTPAHBI (pp. 254-257).

77. KYILIBAEB, @. K. (2016). UICTOPUSA BO3HMKHOBEHUSA XAHPA" APBEAWH".
In MOJIOHAEXXH U CUCTEMHAA MOJEPHU3ALIUA CTPAHBI (pp. 257-260).

ISSN 2319-2836 (online), Published by
ASIA PACIFIC JOURNAL OF MARKETING & MANAGEMENT REVIEW.,
367 under Volume: 11 Issue: 12 in December-2022
https:// www.ge]'ournal.net/ index.php/APJMMR

Copyright (c) 2022 Author (s). This is an open-access article distributed under the terms of
Creative Commons Attribution License (CC BY). To view a copy of this license,
visit https://creativecommons.org/licenses/by/4.0/




